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ABSTRACT 


This thesis attempts to identify, measure, and describe some 
of the basic characteristics and behavior patterns (collectively called 
image components) of interest groups associated with the Faculty of 
Business Administration and Commerce, at the University of Alberta, 
Edmonton. It is hoped that the information presented will be meaning - 
ful to administrators and others having responsibilities with regard to 
Faculty affairs — particularly those interested in determining constitu- 
ent reactions to some of the existing Faculty policies and the planning 
of future programs. 

This report is, therefore, directed to students, Faculty admin- 
istration, Faculty members, and members of the business community, 
working together A an attempt to make the operation of the Faculty of 
Business Administration and Commerce a more rewarding experience 
for all concerned. 

This thesis is by no means a critique of post research on image 
or image components associated with business schools, nor ia it 
written in the technical language of a social or behavioral scientist. 
Rather, an attempt has been made to present a general descriptive 
picture of some of the apparent characteristics and feelings of interest 
groups associated with the business school. It is hoped that this 
description will serve as a framework for further research in this 


area. 
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GHAPTER I 


INTRODUCTION 


In the study, Business Education and Faculty at Canadian 


Universities prepared for the Economic Council of Canada, Max von 
Zur-Muehlen points out that the lack of a viable organizational struc- 
ture to represent the position and objectives of the business faculty 
has been one of the main weaknesses of Canadian university business 
education in the past. : 

While it might be argued that the Faculty of Business Admin- 
istration and Commerce at the University of Alberta has a suitable 
organizational structure to represent the position of the business 
school, the Baeuiey and its committees have experienced difficulty in 
the identification of explicit objectives with which to appraise perform- 


ance, control, coordination, as well as phases of the decision 


bieay von Zur-Muehlen, Business Education and Faculty at 
Canadian Universities, Economic Council of Canada, Information 
Canada, Ottawa, January 1971. 


* Throughout this study, frequent use is made of the words 
Faculty and faculty. Because of the very different interpretations 
that could be given to the study, depending upon the choice of the 
word Faculty or faculty, it is necessary to briefly outline the distinc- 
tion between the two words. The Faculty is the Faculty of Business 
Administration and Commerce, University of Alberta. The constitu- 
ent parts of the Faculty include students, faculty members, organiz- 
ation, and other groups that have an interest to be served by the 
Faculty. The faculty is the academic staff and includes all who have 
academic appointments with the Faculty. 
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processes involved in its operation. é This inability of the Faculty to 
identify objectives seems to result primarily because the institution 
serves a multiplicity of interest groups with a multiplicity of goals 
and objectives. " 

The establishment of some basis with which to measure and 
describe Faculty performance, control, coordination, as well as the 
decision processes, however, is still vital to the success of the 
institution. 

The success or failure of the business school might be argued 
to be of major importance to society. In part the level of standard of 
living, academic progress, regional business survival, and response 
to changing business conditions, are determined largely by the educat- 
ing, development, and distribution of sufficient individuals with busi- 
ness skills, business knowledge, and cultural and human appreciation. 
The number of individuals receiving a business education alone is 
important; but more important is the innovation of new, improved 
business methods with which these individuals can respond to changes 
in the business community. Providing business education and develop- 
ment for individuals depends largely on the business school. In the 


final analysis, it is the business school who is the prime initiator of 


Report of the Long Range Planning Committee, Council of the 


Faculty of Business Administration and Commerce, April 25, 1972, 
De 5. 


SA. McGeachy and C. Williams, Unpublished memo directed to 
Dean E.J. Chambers, ''Goals and Objectives", Faculty of Business 
Administration and Commerce, University of Alberta, March 24, 1972, 


Died 


& 
of yinowd odd to yortidisett att? Pe ie | 


rrortusive at ols alata te serra | 


alseg to gio tlgi nai, & ittw sanong. | 


ve Boe | ei 
6 ore lea i, 


bis sys sent oF Wdidhw piiw akeod ortiae tg ve vet : eh 
313 os Hew es ats emdhyQo dovwtned <8 ws | ag eth 
sit to sasoowe orth ot isaty Uitte oF pany 

alt ih rm + 

beugrs od tdgiere toodie et ankailt $d4 To: sau 
to Brabnate to lovel aft seq al cteisoe! ‘of 9258 e bce ; 
| sadoquet bis isviv gle ea onmeed Seaokger | 
-jzonbs ett yd iat s pynienetran ade aid 
-kend chiw etzueddetunt Ferg to stare ta motigdi . | 
ootsive rage seen Bee fst cited ens ghee . 
at aaols aie cai uboninnll agtitrinsed’ ahs | 
bovorqmt won to motsvendt ocd ai. essen 
eegreie of pistes: negole See fs oN | 
-goloveb bie noris spb, geonteud ‘gitibivext ct 
ott al doados sromnieud odt.dao Nipgtet ih dhaoeh 

Yo tosbitie seating ad! a oitw Leas de ot 


oot to LiogoD , 
Ver iad fee 


of betoerth opment bedetiduqnU sr co n : 
esvniawd to vidoe ‘evils — 
(RVOL AS do4eM .stiedlA to ytiesovig 


3 


the factors of a business education that not only influence the business 
community, but are necessary for the precipitation of business pro- 
gress. Hence, considerable responsibility rests with the business 
school. 

If it is necessary that the business school respond to this 
responsibility with continual increases in efficiency, explicit objec- 
tives and goals will have to be identified. If, however, some other 
measure existed to measure and describe business school progress, 
the difficult task of defining a multiplicity of goals and objectives 
might, in part, be alleviated. 

Given then that increases in efficiency involve the ability of the 
business school to measure performance and progress against some 
specific criteria, if these criteria do exist, the measurement and 
description of business school image, within a conceptual frame of 
reference, has been proposed as a possible alternative to the explicit 
definition of objectives. In essence, an analogy should be drawn be- 
tween objectives and image. The business school which is fulfilling 
its objectives should have a favorable image among the constituents it 
serves, while the school which is fulfilling its objectives to a lesser 


degree, should have a less favorable image. 
A. THE PROBLEM 


1. A Statement of the Problem 


If business school success, failure, or level of efficiency 


is contingent on certain image components or charTractrerastics, 
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identification and measurement of these characteristics would be of 
Significant value to those factions involved with business education. 
This identification and measurement would, to a degree, establish a 
basis on which to evaluate business school efficiency or success. 
Thus, many business schools who are faced with problems of ineffi- 
ciency could redirect resources, thereby eliminating a large degree 
of waste in the application of the factors of providing business educa- 
tion. The identification and measuring of these image components 
would also be of use to business school administrators in planning 
programmes and direction in the future. A measure of these image 
components would provide factual information on which to base deci- 
sions. The end result would be an advancement in the effort to put 


the process of business school evaluation on a more scientific basis. 


2. The Purpose of the Study 
The purpose of this study is to: 


a) Identify and describe several interest groups that have an 
immediate influence on the image of business schools in general and 
an influence on the Faculty of Business Administration and Commerce, 
University of Alberta, in particular. 

b) Describe and survey the components of image for each of 
the interest groups of the Faculty of Business Administration and 
Commerce, University of Alberta. 

c) Provide factual information on interest group attitudes so as 
to facilitate decision pa naeee in planning business school direction and 


programmes at the University of Alberta. 
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d) Provide a critical analysis of the results obtained. 
B. FACTORS USED IN THE STUDY AND THEIR DEFINITIONS 


In order to deal with the problem of this study, three questions 
have to be answered. First, what is meant by image? For the pur- 
poses of this study, image is defined as the aggregate stimulus value 
the business school has for particular interest groups. Second, to 
what degree is the image of the business school favorable? The 
measure of a favorable image employed in this study is the degree to 
which interest groups of the business school are satisfied with various 
features of the school. And third, what kinds of business schools are 
to be investigated in the study? The investigation of the study is 
confined to a single university offering a business education program. 

Consequently, the study must be concerned with three basic 
categories of factors relative to the problem — a definition of image, 
the interest groups of the business school, and the university offering 
the business education program. The following discourse presents 


these factors and their definitions. 


1. The Definition of Image Used in the Study 


In this study the approach taken to the definition of image is in 
terms of factors that supposedly shape the image of the business school. 
Specifically, image is defined as the aggregate stimulus value the busi- 
ness school has for particular interest groups. The latter definition 
warrants further explanation. There are as many images as there are 


people reacting. No two people have identical images because 
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individual differences exist in life values, experiences (or 

backgrounds), and needs. These in turn beget differences in three 
interactive human processes of perceiving, thinking and feeling. The 
first important conclusion to be drawn, then, is that it is more im- 

portant to refer to images than image. A corollary conclusion is that 
for the definition to have meaning, there must be a reference individ- 
ual or group. A A further discussion of image is presented in Chapter 


Il. 


2. Interest Groups Included in the Study 


As a practical matter, a business school interacts with too 
many people to explore in depth its image with each one. As a result, 
persons have been categorized into interest groups of the business 
school. The term "interest groups'' is used in the study to mean those 
groups of people who have vested interest in the existence of the busi- 
ness school. Persons have been categorized into interest groups 
according to their membership in particular publics of the business 
school. While interest groups may have different images, the image 
any group has is composed of common elements from individual 
member images. The study presents an analysis of three broadly 
defined interest groups or publics of the business school — students, 


members of the business community, and faculty. 


>The definition of image used in this study was developed 
by W.J. Crissy in an article entitled ''Image : What is it?", MSU 
Business Topics, Winter, 1971, pp. 77-80. 
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a) Students: The term "students" is used in this study to indi- 


cate persons who are enrolled at the business school whether in an 
undergraduate or graduate capacity at the University of Alberta. 

b) Members of the Business Community: The term ''members 
of the business community'' is employed in this study to refer to those 
individuals who are involved in the process of operating a business, 
particularly at the decision making level. The study concerns itself 
with those members of the Edmonton, Alberta, business community 
who are in management or owner positions. While definitions of man- 
agement are probably as profuse as the number of authors of manager- 
ial treatises, a definition by Ralph Davis is incorporated into the study: 

Management is the function of executive leadership. 

Its organic subfunctions are the creative planning, organ- 

izing, and controlling of the organizational activities for 

which the executive is responsible. They have to do with 

the accomplishment of the group and project objectives of 

the organization. 6 

c) Faculty Members: The term ''faculty'' refers to those 


_persons charged with the responsibility of teaching and administering 


business subjects within the environment of the business school. 


3. The Business School Chosen for the Study 
The business school chosen for the study is the Faculty of 


Business Administration and Commerce at the University of Alberta, 


Edmonton. The school is comprised of approximately 1500 students, 


PRainn Davis, The Fundamentals of Top Management, New 
York, Harper and Brothers, 1951, p. 785. 
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offers both Bachelor's and Master's degrees in business, and has 


about sixty instructors on staff. 
C. THE HYPOTHESIS 


It seems logical to assume that the business school that has a 
favorable image is serving the needs and values of its interest groups 
more so than the school which has a less favorable image. On this 
premise, it would be in the interest of a business school to determine 
and describe its image. RHBetOFS, the object of this study is to 
consider the following hypothesis: The image of a business school 
can be described and evaluated in terms of image components and 
interest groups associated with the school. A measure of the image 
components can be used to aid in the direction of the school, or at 
least in part, be used to point out weaknesses or strengths in the 


school's operation. 
D. PREVIEW 


The arrangement and treatment of the data are meant to provide 
a logical and ordecis sequence toward the solution of the problem. 
The second chapter of the study deals with the design of the study — 
methods of data collection, variable and interest group identification, 
samples used in the study, and limitations. The third chapter of the 
study presents results in a profile form for each of the interest groups 
surveyed. Chapter IV compares several findings of the study. The 


conclusion of the study is presented in Chapter V. 
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CHAPTER II 
DESIGN OF THE STUDY 


The study is of an exploratory nature concerned primarily 
with identifying three publics of the Faculty of Business Administra- 
tion and Commerce at the University of Alberta and measuring their 
image toward that institution. It is hoped that the results of this study 
will add to the existing knowledge concerned with image description 
of business education institutions by providing information useful in 
planning future studies, or in the least, by pointing out weaknesses 


of present business school operations. 
A. QUESTIONNAIRES USED FOR DATA COLLECTION 


A large portion of the data for this study was collected by 
means of three questionnaires designed and developed in part by the 
author and taken in part from a similar study. A The information 
elicited, is, for the most part, biographical and attitudinal. The 
Student Survey Questionnaire, (Appendix A), consists of items designed 
to obtain business student opinions and reactions on various aspects of 


business education at the University of Alberta. The Faculty Survey, 


(Appendix B), and the Business Community Survey, (Appendix C), 


ISeveral questions relating to student demographic and socio- 
economic factors were taken from a study by N. Mehra, ''The Resi- 
dent Student: A Study of Student Opinions and Reactions", Office of 
Institutional Planning and Research, University of Alberta, May, 1971. 
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perform a similar function; consist of items designed to obtain 
opinions and reactions of faculty members and members of the busi- 
ness community respectively. Each questionnaire also included items 
on individual backgrounds as well as academic interests and aspira- 
tions. 

To identify those image variables associated with a description 
and measurement of the image of the business school at the University 


of Alberta, a review of the literature on image was necessary. 


B. A REVIEW OF THE LITERATURE ON IMAGE AND IMAGE 
MEASUREMENT 


The literature on image has increased notably in the past 
decade but the rate of knowledge on image has not progressed accord- 
ingly. Part of the problem apparently stems from the inherent diffi- 
culty of the image concept itself. Characteristically, ''image"' has 
been treated in the literature as an intangible "something", a vague, 
untouchable, virtually immeasurable phenomenon. 

Despite these difficulties however, there is still considerable 
Similarity of opinion among authors as to image definitions s In 


view of this situation, only one discussion of image, that by William 


eee for example Leon Aron's ''Does T.V. Viewing Influence 
Store Image and Shopping Frequency? '' Journal of Retailing, Fall 
1961, pp-1-13; S. Rich and B. Portis, “The lmageries of Department 
Stores", Journal of Marketing April 1964, pp. 10-15; B.Weale, 
"Measuring the Customer Image of a Department Store", Journal of 
Retailing, Summer 1961, pp. 40-48; G. Fisk, ''A Model for Studying 
Consumer Image", Journal of Retailing, Winter 61-62, pp.1-8, 54. 
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1. 
J.E.Crissy, has been considered in this study. : 
Crissy suggests that image is phenomenological and individual 
in nature. He argues that this position can be supported by existing 
knowledge about life values, experience, needs, perceiving, thinking, 


and feeling as these occur in individuals. 


1. Life Values 

Crissy suggests that research evidence indicates that an 
individual's life values (his perceptions of right and wrong, good or 
bad) gel relatively early and remain fairly stable with time. Values 
are disguised and become manifest only by inference from observation 
of a person's attitudes and choices. The desire to actualize these 
values becomes a strong motivational influence in everyone. This 
mechanism of self-actualization is illustrated by the investor who says, 
"The X Corporation is a real blue chip.'' Further inquiry reveals 
that the person sees values in the operation of this company that are 
important to him as an individual. Similarly, the individual who is 
"brand-locked" to a particular kind of automobile sees in the brand an 
extension of his own value system. Therefore, once the company 
becomes part of the life space of the individual there is some enlarge- 
ment and expansion of the person's value system. The image held is 
in part self-image. The immediate deduction then is that life values 


compromise relevant variables in interpreting the data on images held. 


tw atch et Crissy, Op. Cit., pp. 11-80. 
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“as  mexperzience 


Crissy points out that the life span of each individual involves 
a continuing interaction between the person and his environment. With 
the passage of time the relative amount of success and failure experi- 
enced by the individual influences his security orientation. The 
"successful" person finds his security within himself and equates it 
with self confidence. He perceives changes as ''good'' — new chal- 
lenges and opportunity. In contrast, if the individual is buffeted by 
his environment and ''fails'' he tends to view change as "evil'' — a 
threat. Security orientation growing out of prior experience is, 


therefore, likely to influence the images the person will have. 


3. Needs 

The third part of the arguement developed by Crissy maintains 
that while certain biological needs remain relatively stable with time, 
needs of a social and psychological nature tend to expand with time. 
Yesterday's luxury is today's necessity. As needs change with time 


so will the images held by individuals. 


4. Perceiving 


Perceiving forms the fourth part of Crissy's arguement. Values, 
experience, and needs influence the individual's perception, that is, 
how he takes in his environment and attaches meaning to it. There is 
an abundance of psychological evidence that perceiving is extremely 
subjective and selective. A professor and student of the same univer- 


sity may perceive the university quite differently. Each attend s 
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5 
selectively to different aspects of it. Each has different values, 
experiences, and needs to be filled. As a result, the identification 
of perceptions relevant to a particular referent individual or group 


are essential to a study of image. 


5. Thinking 

Fifthly, Crissy maintains that the inputs for thought process 
come from memory (past), and perceptions (present). A thought is 
a mixture of ingredients from these two sources. Ina sense, then, 
the image an individual has is a blending of the past and sb awelit: This 
establishes the necessity for the identification of relevant background 
information on the group or individual in a study of image. In addition, 
the stimulus presented has to have elements in common with that past 


experience if an image is to be formed. 


6. Feeling 


Lastly, Crissy points out that it is seldom that an individual 
responds without emotion or feeling. The affective process in turn 
colours perception and thinking. Affective reactions are characterized 
by an inertia effect. Once aroused they remain aroused and become 
self-sustaining. A cranky child often remains cranky because he 
doesn't know why he is cranky. The second characteristic of feelings 
is the expansion effect. Once a feeling response is aroused it spills 
over to other aspects of the environment, to other incoming stimuli. 

A person with a single unfortunate experience with a particular product 


may vow never to buy another from that company and may see the 
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company itself in a very unfavorable light. These two characteristics, 
inertia and expansion, cause images to last and interact. Crissy's 
immediate conclusion from this is that an image study is incomplete 
without some investigation of feeling response vis-a-vis the company, 


the brand, or the store. 
C. VARIABLES USED IN THE STUDY 


The primary conclusion to be reached from Crissy's descrip- 
tion was that in any image study, value and need variables in addition 
to demographic, economic, and attitudinal variables, must be included 
as they affect a person's perceptions, thoughts and feelings. To 
accomplish the latter task in this study, the information elicited from 
each of the "interest groups" was divided into three general areas: 
background information; values, experiences, and needs; and, "levels 
of satisfaction’' toward specific aspects of the particular business 
school in question. The identification of appropriate variables for 
each of the latter three areas, however, was not accomplished without 
some difficulty. The variables had to be relevant to the interest group 
on the one hand, | and relevant to the business school in question on the 
other. 

Two exploratory steps were taken to provide a solution to the 
problem of variable identification for each of the areas. First a 


search of the ‘ees Ba was made to determine what characteristics 


4A comprehensive list of the literature reviewed is presented 
in the bibliography. 
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and ingredients other studies had used. Second, unstructured inter- 
views with a small sample from each appropriate group were carried 
out. Protocols of these interviews were content analysed to identify 
and describe the actual variables to be used in the larger study. As 
a result of the exploratory nature of the study, however, many vari- 
ables were included which otherwise might have been omitted in a 
more rigorous and specific approach to image measurement. It 
should be pointed out that the primary purpose of this study-was to 
measure and describe individual components of image for each of the 
interest groups rather than to determine an aggregate image. 

Since an extensive number of individual variables were incor- 
porated into the study, no attempt is made to explain or rationalize 
them on an individual basis. Rather, an explanation and the purpose 
for each of the three general groups of variables mentioned above 
(background variables; value, experience, need variables, ain dd’, 


satisfaction variables) is presented. 


1. Background Variables 


The purpose for obtaining background information on each of 
the interest groups was threefold: 
a) to permit the specific identification of some of the biograph- 
ical characteristics of each of the interest groups surveyed 
b) to provide a general description of each of the interest groups 
c) to provide the basis for explaining and analysing some of the 


possible image differences among members of a given interest group. 
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Questions | through 15 of the Student Survey Questionnaire, 
(Appendix A), background section, are intended to obtain background 
information on the business student population. Similarly, questions 
1 through 15 of the Business Community Survey, (Appendix C), back- 
ground section, are attempts to determine relevant information on the 
background of the members of the business community. The first 11 
items on the Faculty Survey, (Appendix B), are attempts to obtain 


background information on faculty members. 


Zz. Value, Experience, and Need Variables 


The primary purpose for including a collection of value, experi- 
ence, and need variables for each of the interest groups, was to facil- 
itate possible explanations for the levels of satisfaction with various 
specific aspects of the business school in question. As outlined in the 
previous description of image by J. Crissy, there is some logical 
support for the contention that an individual's values, experiences, and 
needs affect his perceptions, thinking, and feeling. 

In this study the value, need, and experience variables are 
necessarily rewesnn es education related and different for each interest 
group. 

The aggregate of the rating questions, multiple choice questions, 
and ranking questions of the Faculty Survey are attempts to measure 
some of the values, needs, and experiences of the faculty members. 


Questions 1 through 23 of the Business Community Survey, education 


section, are intended to measure and describe the values, needs, and 
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experiences of business community members as they are related 
to business education. Items 1 through 11 of the Student Survey 
Questionnaire are intended to perform a similar function for the 


business student population. 


3. Satisfaction Variables 

The ''satisfaction'’ variables included in the study represent 
the main "image components" or image variables for each of the 
interest groups. Based on Crissy's prior definition that image is the 
aggregate stimulus value that the company, store, or brand has for a 
particular individual or group, it was decided that the image that any 
member of any interest group would have of the business school, 
would be partly contingent on his level of satisfaction with various 
features of the institution. In this study no attempt was made to deter- 
mine the degree to which the level of satisfaction with any feature of 
the institution affected the aggregate image. The level of satisfaction 
which students expressed toward parking facilities, for example, was 
not construed to have any particular weighting or influence on aggre- 
gate image. Rather, their level of satisfaction was deemed to be 
indicative of their feelings and therefore likely to affect image. 

Since the pre-survey interviews indicated that different 
interest groups are concerned with different features of the institution, 
separate sets of image components were developed for each interest 
group. | 

Items 1 through 9 of the Student Survey Questionnaire, 


level of satisfaction section, are intended to measure the level of 
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satisfaction that the student population has with various features of 
the business school in question. The items include academic staff, 
instruction, prestige, curriculum, examinations, student- staff rela- 
tions, administration, student services, and physical facilities. Items 
1 through 7 of the Faculty Survey, level of satisfaction section, are 
intended to perform a similar function for faculty members. The 
items include student attributes, instruction, school prestige, curric- 
ulum, evaluation of students, administration, and physical facilities. 
Since members of the business community are not directly affected 

by the physical features of the business institution in question, items 
1 and 2 of the Business Community Survey, level of satisfaction 
section, are intended to measure the business community member 
level of satisfaction with various attitudes and attributes of the busi- 


ness students with whom they might have interacted. 
D. VARIABLE MEASUREMENT AND CODING 


The descriptive nature of the study somewhat simplified the 
measurement and coding of the data obtained. A numerical system 
indicating response position was used for the background variables 
and value, need, and experience variables in which possible answers 
were specified. In the Student Survey Questionnaire, background 
section, for example, if a student indicated he was married, it was 
coded asa 1; single, coded as a 2; and soon. In the system used, 
if no answer was indicated in the completed questionnaire, a !'O" 


(missing value) was used to record the response. If two or more 
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answers to the same questions were checked, a '"'O'' was also used to 
record the response. The actual values indicated for such open-ended 
items as age, number of years on staff, and number of years employ- 
ed, were used to record the responses. 

To measure the satisfaction that each interest group respondent 
had with each specific feature of the institution in question, a five 
point "level of satisfaction scale'' was devised. Respondents were 
asked to rate each item by placing an ''X'' in the column indicating 
their level of satisfaction with each item. The levels of satisfaction 
ranged between ''very high" and ''very low''. Respondents were advis- 
ed that by placing an ''X"' in the first column of the scale that inavs 
level of satisfaction with that particular item would be very high, and 
so on. 

As with the various sections of the questionnaire dealing with 
background and value, need, and experience variables, the satisfac- 
tion variable sections also had to be reduced to numerical results 
that would be meaningful, practical, and would allow some comparison 
among interest groups. For this purpose the numerical conversion 
system described previously was weds A ''very high" response was 
codedasa 1, an "'above average'' response as a 2, an ''average"’ 
response as a 3, a "below average'' response as a 4, and a "'very 
low'' response as a 5. Two or more responses or no response at all 


were coded as a ''O"' (missing value). 
E. SAMPLE SELECTION, COLLECTION OF DATA, AND RESPONSE 


Subjects of this study included business students and faculty 
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members from the Faculty of Business Administration and Commerce, 
University of Alberta, Edmonton; and members of the Edmonton 
business community. These latter groups were considered to be at 

_ least three of the important publics concerned with the image of the 
Faculty of Business Administration and Commerce. Several reasons 
are advanced in support of this premise. First of all, because stud- 
ents and faculty members form the essence of the Faculty as an entity, 
their interactions and reactions are by definition, an important part 

of the business school image or images. Business students form part 
of the aggregate stimulus affecting faculty member images, images 
amongst each other, images in the community at large, and images in 
the business community. Intuitively then, faculty members represent 
an analogous stimulus affecting business school image. In one 
capacity or another business school members (students, faculty) in 
turn interact with members of the business community. Students are 
often employed by members of the business community, and the 
faculty occasionally provides consultive services to the business 
sector. For these reasons it was felt that members of the business 
community formed a vital interest group in the consideration of busi- 


ness school image. 


1. Student Sample 


Students of this investigation were selected from the entire 
student population of the Faculty of Business Administration and 
Commerce, University of Alberta. They included students in under- 


graduate and graduate programs of business study. Out of a total of 
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1626 Faculty students, a judgement sample of 400 (approximately 25%) 


was selected for survey purposes. The sample was based on a single 
classification: year of studies. The following Table 2-1 presents the 
distribution of students over the classification noted above for the 
entire business student population as well as those selected in the 
sample. The first four years of study are representative of students 
enrolled in the undergraduate program, while years 5 and 6 indicate 
students enrolled in a graduate capacity. 

Table 2-1 (B) also shows that heavy emphasis in the selected 
sample was placed on students enrolled in years 3 through 6. It was 
felt that students in these years would have had more time to develop 
definite ideas on Faculty "image", and therefore, would be a more 
meaningful group for survey purposes. 

Students selected in the sample were grouped according to 
their presence in large business classes. For each year of study an 
attempt was made to survey a ''core"! casier, of students. During 
the period in which this study was carried out however, no ''core"! 
classes were scheduled in years of study 1 and 4. Given the neces- 
sity of obtaining a sample of students from these years however, 
alternate classes of students were selected for survey purposes. The 


classes selected included Organizational Theory 303, Marketing 414, 


"in each year of study in the Faculty of Business Administra- 
tion and Commerce students are required to take one or more ''core"! 
courses. These courses are compulsory for graduation and are 
characteristic of students registered in the same year of study. 
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TABLE 2-1 


DISTRIBUTION OF FACULTY OF BUSINESS ADMINISTRATION 
AND COMMERCE STUDENTS BY YEAR OF STUDY 


A Population Distribution Table 


Year of Study Number of Students 


B. Sample Size By Year Of Study Classification 


Year of Study Number of Students 
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Business 556, Marketing 565, and Business 458. In each class of 
students selected for survey, Student Survey Questionnaires were 
distributed by the author. Respondents were directed to read the 
the cover letter and all instructions carefully (Appendix A). The 
questionnaires were completed in class and collected by the author. 
Out of a total of 400 students to whom the sebwebaaaeed were 
administered, 340 or approximately 85% of the students answered. 
However, only 242 or 60% of the questionnaires were complete in all 
respects and could be used for analysis. The questionnaires which 
were discarded were either filled out by non-business peices. or 
were incomplete. Table 2-2 presents the distribution of respondents 


both in numbers and percentages by year of study. 


TABLE 2-2 


DISTRIBUTION OF RESPONDENTS BY 
YEAR OF STUDY 


Year of Study Number of Students 
Response 


° Students registered in faculties other than that of Business 
Administration and Commerce often take business subjects as options. 
These non-business students were not included in the data analysis. 
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It is apparent from the above table that a very small 
percentage of the desired sample from years 1 and 2 was obtained. 
The explanation for this lies in part with the fact that no common 
class of first year students existed during the second term of the 
winter session during which the survey was carried out. 

This data indicates that nearly all of the desired response 


from third and fourth year students was obtained. 


2. Faculty Sample 


Faculty members selected for this study were chosen from 
that group of individuals on staff with the Faculty of Business Admin- 
istration and Commerce, University of Alberta, who are charged with 
the responsibility of instructing and administering Business Adminis- 
tration and Commerce subjects. i Since there were only 59 faculty 
members in the entire population, they were all selected for survey 
purposes. Table 2-3 presents the population distribution of faculty 
members by academic rank as at January 1, 1973. 

Faculty Surveys, (Appendix B), were distributed through the 
University of Alberta mail service to each faculty member. The 


cover letter reproduced in Appendix B was enclosed. To ensure 


' The definition of ''faculty members'' is meant only to 
include academic staff employed by the Faculty of Business 
Administration and Commerce, University of Alberta. 
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TABLE 2-3 


POPULATION DISTRIBUTION OF FACULTY OF BUSINESS 
ADMINISTRATION AND COMMERCE FACULTY 
MEMBERS BY ACADEMIC RANK 


Academic Rank 


Professor 
Associate Professor 
Assistant Professor 
Lecturer | 


Visiting Professor 


anonymity and confidentiality, faculty members were asked to return 


the completed Faculty Surveys to the author using the self-addressed, 
stamped, envelope which was attached to each questionnaire. 

Out of a total of 59 faculty members to whom the questionnaires 
were mailed, 43 or approximately 73% of the faculty members answer- 
ed. However, 32 or 54% of the questionnaires were complete in all 
respects and could be used for analysis. The 11 questionnaires which 
were discarded were either not filled out at all, or were answered in 
a manner indicating a’very low" level of satisfaction with every item 
on the questionnaire. Table 2-4 presents the distribution of respond- 


ents both in number and percentages by academic rank. 


3. Business Community Member Sample 


The third group to be investigated in this study were members 
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TABLE 2-4 


DISTRIBUTION OF FACULTY RESPONDENTS 
BY ACADEMIC RANK 


Academic Rank Number of Faculty | Percentage 
Response 
5 


Professor 


Associate Professor 
Assistant Professor 


Lecturer 


Visiting Professor 


of the Edmonton business community. 7 For survey purposes, 


members of the Edmonton Chamber of Commerce and members of 
the Administrative Society of Edmonton were selected. These organ- 
izations were chosen as potential sample areas for three reasons: 

a) each has a considerable number of participating members 
who are in management or owner position within their respective 
7 ee and it was felt that these individuals would most likely be the 
first persons to interact with business school members (students, 


faculty). 


an more rigorous definition of ''business community 
members" is presented in Chapter I. 


See for example, Edmonton Chamber of Commerce mailing 
lists for 1973. 
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b) each is comprised of members representing a large cross- 
section of firms of varying SN and type. 

c) each has directly or indirectly expressed an interest in 
business education. 

Since each organization has considerably different objectives, 
functions and membership requirements, no attempt was made to 
present a population distribution for the selected sample. i 

A surveying technique similar to ey employed in the student 
sample, that is, distributing large numbers of questionnaires to 
members of the selected sample at one time, was used. Business 
Community Surveys were distributed by the author at meetings of the 
above organizations. Respondents were asked to read the cover letter 


and all instructions carefully (Appendix C). The completed question- 


naires were collected by the author at the meeting. 


eee for example, ''Administrative Management Society 
Yearbook", 1972-1973, Edmonton, Alberta. 


ry See for example, ''A Position Paper on Education in Alberta", 
prepared by the Education Committee, Alberta Chamber of Commerce, 
September, 1971. 


te ror example, one membership requirement for the Edmonton 
Chamber of Commerce is that the member firm must be engaged in 
the function of carrying on business in Edmonton. Membership in the 
Administrative Management Society of Edmonton is contingent on a 
person's role as an administrator. 


TS 


i. * ne eer 


_ (gov bsejda Ave aettih yitiax oben aad. sb iend binges dose, _ 
of shar @Bw iqmetia on Rieeucaiiens qideesdcmem bine & 
a siqmse bsjceioe ‘adit +o dokted nda ib 10: 4 | 
tasbujyes ett mi be aieahgay » Isai of teltenke supiohises gutvewsvi a | iy a 
ot sotishm@esap 16 atsdrtdn id a ganas et! tal y vie 
aeyata ud hegy eaw .tithtt sao 8B ‘sigqatsns betaalee ald ty th 
ony to eptitesan te toltee oft yd beep thiet Sirsyy 8) ae Lc4 suet icte 
ei sovoo edt Bact ot betes akow a a hae lt 
-roBessp bataiqearos att af nihn ous) panini ee 
| -griteom aft te cain odtieh as 


} 


Yteiuee trims paEeM rtegtstiaeiade tot 
i ert omEA. gare Efe i- SVh 


letrod iA ak gotteoub mo 194 wot At) pr crassa ae 
»otsmmd te xsdenedD aeerer sation colicoube oft yd bats 


, 


‘notrombS ats not Sendai prodengen oico shies ibid ort 7 
ai begsyite od temre orth sedi ott ted ai saronastoD to ; 


od} nt qiiexedanmM .woinamba nt exeataud so gaiytsdsto. m itn 
Ps ee ai er 46: bist magayensM 
Wiihe saint 


seiehh stents 


ce 


28 


Out of a total of 50 questionnaires distributed to members of 
the Administrative Management Society of Edmonton, 41 or 82% were 
completed in all respects and could be used for analysis. From the 
50 questionnaires distributed to members of the Edmonton Chamber 
of Commerce, 35 or 70% were answered in a complete manner and 
could be used for analysis. Table 2-5 presents the collective distri- 
bution of respondents by type of employing industry and by position. 
within the industry. These classifications were chosen arbitrarily 


for descriptive purposes. 
F. ANALYSIS OF THE DATA 


Since this study was essentially meant to be descriptive, the 
data, for the most part, is presented in the ie of frequency distri- 
butions; that is, the percentage of each category of respondents 
responding to a particular choice for a particular item in each of the 
questionnaires. Results of tests of statistical significance are in- 
cluded and reported at the bottom of each table where applicable. 

For this study, the Chi-square test for contingency was used. Gen- 
erally speaking, only those items were included where the differences 
in two or more distributions were significant at least at the 10 percent 
level. A few items which did meet this criterion are nevertheless 
included in the text because they indicate some interesting patterns 


or relationships. 
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TABLE 2-5 


DISTRIBUTION OF RESPONDENTS BY INDUSTRY CLASS 
AND BY POSITION WITHIN INDUSTRY? 


Industry 


: 
Position Total |Percentage 
Owner Manager | Supportive 
President Accountant 
Controller 
Auditor 


Manufact- 

uring d 1 
Wholesale 

Trade 5 


Retail 
Trade 16 


Construc- 
tion 16 


Commer- 
cral 28 
Service 


Percent- 
age 10.5 57.9 ei Pay cs 100. 0 


he industrial classification used in this study is the same 
as that used by a credit reporting bureau, Dun and Bradstreet of 
Canada, Toronto. The respondent position classification used in the 
study is of a summary nature. The actual positions given are an 
extrapolation from respondent answers in the Business Community 
Survey. No respondent position classes were specified prior to the 
survey. 
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G. SCOPE AND LIMITATIONS OF THE STUDY 


The scope of the study and several of its important limitations 
are included in this section. Firstly the information elicited for this 
study relates only to business students and faculty members of the 
Faculty of Business Administration and Commerce, University of 
Alberta, during the second half of the winter term of the year 1972-73. 
In addition, the scope of the study only includes those business commu- 
nity members of Edmonton, Alberta, who were members of either the 
Edmonton Chamber of Commerce or the Administrative Management 
Society of Edmonton. Generalizations from the data collected on the 
latter interest groups to any other groups of either students, faculty 
members, or business community members should not be drawn without 
appropriate qualifications. Similarly, the results obtained should not 
necessarily be construed to be indicative of particular interest group 
attitudes and characteristics even though every effort was made to 
make the selected samples as representative of the populations as 
possible. Thatis, the populations surveyed were not assumed to be 
homogeneous. The results presented are merely a summary of respond- 
ent characteristics, attitudes, and opinions. 

Secondly, attempts were made to measure and describe the 
image of the Faculty held by only three of the interest groups of that 
institution. While it was recognized that there are potentially an 
infinite number of groups or individuals who may have an image of the 


Faculty, restrictions of time and money prohibited the extention of the 
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31 
study to include these groups. Several of these groups include the 
university community, the community at large, and the Provincial 
government. 

Thirdly, to present a description of many of the factors of 
contemporary interest to Faculty planners and administrators, no 
attempt was made to restrict the number of variables included in the 
study. ae 

In many image studies provision is made for respondents to 
justify and expand their responses. _ The wide diversity of reasons 
and opinions indicated in the pre-survey interviews, however, suggest- 
ed that such measures for this study would be meaningless and diffi- 
cult to interpret. 

Fourthly, the results obtained by using the "level of satisfac- 
tion scale'' to measure and describe the image associated with each 
feature of the institution should be interpreted with caution. Inter- 
action effects between various items have not been accounted for, no 
attempt was made to determine if similar satisfaction responses (e.g. 
a high level of satisfaction with quantity and variety of courses res- 
pectively) indicated similar respondent attitudes, and, no attempt 


was made to determine if purported levels of satisfaction differed 


14 or example, questions regarding interest group feelings 
toward ''co-operative education" and full year-round operation of the 
business school were included in the study. 


ne Gee for example, Leonard Berry, '!'The Components of 
Department Store Image : A Theoretical and Empirical Analysis", 
Journal of Retailing, Vol. 45, Spring 1969, pp. 4-20. 
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SZ 
from respondent to respondent. The level of satisfaction items 
associated with business community members deal only with business 
student attitudes and attributes. It was felt that business community 
members would have little knowledge of the physical features of the 
institution. 

Fifthly, in an attempt to keep the study in a manageable pro- 
portion, unrestrictive in scope, and descriptive in nature, no attempt 
was made to provide a single measure of image for the Faculty. 

Lastly, it is a static study, observing interest group attitudes 
and feelings at the University of Alberta at one particular point in 
time. As such, it is not indicative of any trends that may be present 


within the given business school. 
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CHrAPIIOR LI 
RESULTS OF THE STUDY BY INTEREST GROUP 


The material presented in this chapter relates to the develop- 
ment of profiles for each of the interest groups included in the study. 
It was felt that this method of presenting the summary data obtained 
from the surveys would allow an independent examination of the image 
variables associated with each interest group, and, at the same time, 
provide the basis for comparison among interest groups. 

Each of the interest group profiles includes summary infor- 
mation on background characteristics, values, needs, experiences, 
and levels of satisfaction with various features of the Faculty of Busi- 
ness Administration and Commerce, University of Alberta. 

In many instances the reader will find that the items listed in 
the tables are in a shortened or abstracted form. It is therefore 
suggested that the reader, when examining some related factors, 
refer to the original statement of the questions included in either 


Appendices A, B, or C. 


A. THE STUDENT PROFILE 


1. Background Characteristics 
Appendices D-1, D-2, and D-3 present the distributions for 


age, sex, and marital states respectively of the business student 
respondents at the University of Alberta. From these tables it is 
evident that business students are largely young (mean age 22. 92 years), 
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male, and single. 

In examining the socioeconomic background of business stud- 
ents, parent's occupation and education, source of financial support 
for education, and family income were considered. It seemed reason- 
able that apart from individual ability, these were the four main vari- 
ables influencing student "aspirations". Student responses to these 
items are summarized in Appendix D-4. 

Appendix D-4 reveals that business students come mainly from 
families where the father is in a professional or proprietary career, 
and the mother, if employed, is engaged in a professional, clerical, 
or sales activity. Approximately 49% of the students indicated that 
they come from families in the $10, 000 to $25, 000 income range. 
Fifty percent of the students depend on a job as the major source of 
financial support for their education. 

In terms of demographic factors, Appendix D-5 indicates that 
82.4% of the student sample were Canadian born and 71. 3% specified 
their home town location as being in Alberta. Another noteworthy 
fact in Appendix D-5 is that proportionately more students come from 
cities of over 100,000 persons in population. Appendix D-6 shows the 
distribution of students by year of study and by home town location. 

It is clear that the largest majority of undergraduate students (years 
1 through 4) are Alberta residents, while graduate students (years 
5 and 6) are only approximately 50% Albertan. This fact might be 
explained by the tendency of graduate students to relocate to another 


university for their graduate study. (That is, graduate students 
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coming to the University of Alberta from other out of province 
universities). 

Appendix D-7 indicates that approximately one half of the 
student sample came directly to the University of Alberta from high 
school. Of those who did not come directly to the University, 27% 


indicated prior attendance at a community college or other university. 


2. Values, Needs, Experiences 


This section of the study examines some of the values, needs, 
and experiences of business students at the University of Alberta. In 
an attempt to relate student values, needs and experiences with the 
Faculty, respondents were asked about their concepts of university 
education in general and of business education at the University of 
Alberta in particular. Business student responses with respect to 
their attitudes toward university education are presented in Appendix 
D-8. 

From Appendix D-8 it may be observed that most students 
(63.4%) enrolled in the Faculty because they personally value a busi- 
ness education: 49.4% of the students felt that the ''acquisition of 
knowledge and skills'' was the most important aspect of their business 
education; three quarters of the student sample favored a cooperative 
education program; 69.2% of the students favored full, year-round 
operation of regular business classes; and, approximately one half 
of the student sample indiedted they thought the Faculty was under- 


staffed with instructors. 


To further examine the distribution presented in Appendix 
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D-8, several of the items in the Appendix were crosstabulated with 
student background characteristics. Appendix D-9 shows a cross- 
tabulation of year of study by the level to which the Faculty is meeting 
student objectives. It is interesting to note from the Appendix that 
students in the last year of study at both the undergraduate (year 4) 
and graduate levels (year 6) indicated that their objectives were being 
met more extensively than those students in other years. One poss- 
ible explanation for this is that students in their final years are given 
considerably more freedom in choosing their courses and direction. 
Further crosstabulations of such items as ''father's occupation" 
with "factors influencing enrollment", 'home town population" with 
"factors influencing enrollment", and ''year of study" with "subject 
interest areas", did not yield any distributions which were significant- 
ly different at least at the 10% level. Appendix D-10, for example, 
shows that peed nee of "father's occupation", 62.4% of the student 
sample indicated they enrolled in the Faculty because they "personally 


valued a business education!"'. 


3. Levels of Satisfaction 

This section of the study examines student levels of satisfac - 
tion with respect to various features of the Faculty of Business Admin- 
istration and Commerce. A summary of the distribution of students 
for each of the questions stated in the Student Survey Questionnaire, 
(Appendix A), level of satisfaction section, are presented in Appendix 
D-11. 


At this point in the study it should be reiterated that no 
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assumptions were made with respect to the individual influence that 
any of the variables had on a student's level of satisfaction. In an 
attempt, however, to summarize student respondent feelings and to 
show the relative position of each satisfaction variable, median levels 
of satisfaction were calculated. 

An explanation at this point seems necessary in respect to the 
"median values''. In the Student Survey Questionnaire, (Appendix A), 
level of satisfaction section, respondents were asked to check an 
appropriate interval for each item listed. In the analysis and present- 
ation of responses, the integer code numbers one through five were 
assigned to these intervals. The median levels of satisfaction listed 
for each variable in Appendix D-11, are, in fact, the median of the 
coded values indicated by student response. Since the code numbers 
one and five correspond to a ''very high" and ''very low" level of 
satisfaction respectively, the lower the median value, the higher the 
number of students who are satisfied. Median values greater than 
three indicate that 50% or more of the student responses were in the 
"average", "below average", or ''low level!’ range of the satisfaction 
scale. Inversely, values less than three indicate ee 50% or more of 
the responses were ''average"', "'above average”, or ''very high" on 
the level of satisfaction scale. 

It is evident from Appendix D-11 that few students expressed 


"very high"' levels of satisfaction with any given feature of the Faculty. 


t Median values are denoted X in the text of this study. 
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In particular, the range of students responding to a ''very high"! level 
of satisfaction varied between 0.0% for ''amount of debate, discussion, 
questions" to 11.8% for "instructors knowledge of courses taught"'. 
From the point of view taken in this study then, it would be argued 
that the variable "'amount of debate, discussion, questions" 
stimulates a less favorable student image of the Faculty than does the 
variable "instructors knowledge of courses taught". 

In terms of academic staff within the Faculty more than half 
of the students indicated an "above average" or ''very high" level of 
satisfaction with the ''qualifications of instructors" (xez. 34) and 
"instructors knowledge of courses taught" (x Ze oye? Inreontrast, 
students were less satisfied with the innovative attitude of instructors 
(X=3. 12). With respect to instruction, students revealed "average"! 
and ''below average'' levels of satisfaction with length of lectures 
(=26 87), class size (X=3 29), the number of seminars offered pee 47), 
the amount of debate and discussion (23! 50), and, the availability of 
the latest instruction style or technique (X=3. 42). For two curriculum 
factors, "practical application of theory" and ''courses tailored to 
meet student preferences", a majority of students expressed yee 
average" and ''very low"! levels of satisfaction. Median values for the 
latter factors were 3.80 and 3.61 respectively. Fifty-two percent of 
the student sample indicated ''below average" or ''very low"' levels of 
satisfaction with ''class participation'' being used as an evaluator. A 
similar portion of students expressed comparable levels of satisfaction 


ek e 
with "registration procedures" (X=3. 76) and ''Faculty administration 
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as an information source'' (X=3.62). In highlighting the physical 


features of the Faculty, students exhibited "average!" or "above 
average'' levels of satisfaction with "health services" (X=2. 73), 
"extra-curricular programmes'"' (X=2.75), the library as both | 
"source of information"! (X=2. 40) and ''current material"! (X22) 56), 
and "computer services'' (X22), 56). In the inverse, students 
revealed ''average’, ‘below average", or very low levels of satis- 
faction with the ''quantity" (X=3. 78) and "location" Ree 30) of student 
lounges, '"quantity'"' (X=4. 61) and "location" (X=4. 39) of parking 
facilities, and classroom ''layout"! (X=3. 21). 

While the latter portion of the study briefly summarizes the 
levels of satisfaction as expressed by the aggregate student sample, 
an examination of levels of satisfaction by student origin, status 
(undergraduate, graduate), and transfer patterns from high school 
are considered here. 

It is evident from Appendix D-12 that graduate students ex- 


pressed generally higher levels of satisfaction with "instructors in- 


novative attitude", ''amount of debate and discussion", ''courses 
tailored to meet student preferences", ''courses deal with realistic 
business problems", "courses are future oriented", and "instructors 


satisfy student complaints", than did undergraduate students. One 
possible explanation for this higher level of satisfaction may result 
from the fact that graduate classes are physically smaller and 
therefore provide an atmosphere permitting more discussion between 


the students and instructors. It is also apparent from Appendix D-12 
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40 
that undergraduate students are generally more satisfied with "avail- 
ability of electives", and the "library as a source of current material", 
than are graduate students. In the first instance, the graduate pro- 
gram in the Faculty requires that the student complete, or be granted 
credit for a minimum of fourteen core subjects in addition to a mini- 
mum of two electives. g This high ratio of core subjects of electives 
may in part explain the low level of satisfaction with "availability of 
electives" on the part of graduate students. 

Appendix D-13 shows that 62.2% of the students who came 
directly from high school to the Faculty of Business at the University 
of Alberta, expressed "below average" or ''very low'' levels of satis- 
faction with ''courses tailored to meet student preferences''. Only 
46.7% of those students who did not come directly to the university 
indicated similar levels of satisfaction. In terms of "drive for marks" 
62.1% of the students coming directly from high Be heal revealed 
"average'', "above average’', or ''very high" levels of satisfaction. 

Of the students not coming directly to the university from high el 
79.8% expressed a similar attitude. 

The distribution of siadents by origin and, three level of satis- 
faction variables are presented in Appendix D-14. For each variable, 
it is interesting to note that students originating in Alberta expressed 


a lower level of satisfaction than did students originating outside of 


jtnfozmation taken from MBA Calender, 1972-73, Faculty of 
Business Administration and Commerce, University of Alberta. 
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4] 
Alberta. 

While the overall results presented in this section of the study 
tend to indicate an "'average'' level of satisfaction with all features of 
the Faculty, they are somewhat as expected. One explanation for this 
might be the fact that the needs and wants of human beings are often 
considered pennies By the same token, it is apparent that all 
students do not receive the same stimulus value from each feature of 
the Faculty in the formation of their image of that institution. Students 
expressing a ''very high'' level of satisfaction with "availability of 
electives", for example, have a favorable image (by Pedes ons of 
that given feature of the Faculty. (See Appendix D-12) Lastly, itis 
obvious that a student's background, values, needs, and experiences 
affect his image formation. (See Appendix D-13 and D-14). A further 


discussion of student levels of satisfaction is presented in Chapter IV. 


B. THE FACULTY MEMBER PROFILE 


1. Background Characteristics 


The background information elicited from faculty members of 
the Faculty of Business Administration and Commerce, University of 
Alberta, is presented in Appendix D-15 and Appendix D-16. Appendix 


D-15 presents the distribution of faculty members by number of years 


An H. Maslow, ''A Theory of Human Motivation", Psycho- 
logical Review, Vol.50, 1963, p.70. 


* An individual's perceptions and experiences will affect his 
image formation (See Chapter II for further discussion). 
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on staff. The observed range of years on staff varied between less 
than one year and eleven years. The median number of years on staff 
as at January Ist, 1973, was 3.3 years. 

Appendix D-16 shows faculty member activity by division of 
time. In terms of mean "ideal'' division of time, faculty members 
indicated that they. would spend 46% of their time with student instruc- 
tion, supervision, and class preparation; 42% of their time with 
re Pearce and writing; 12% of their time with academic administration. 
In contrast to a ''mean ideal division of time", faculty members spent 
13.4% less time with research and writing (28.2%) than they were 
desirous of. 

Faculty members devoted an average total of 28.3 hours to 
extension work, professional, and consulting activities outside the 


University per month, (See Appendix D-16B). 


2. Values, Needs, Experiences 


A preceding section of the chapter explored the values, needs, 
and experiences of business students at the University of Alberta. 

This section ofthe study will follow the same pattern of analysis, 
except that it will focus on faculty members and their concepts of busi- 
ness education at the University of Alberta. 

A variety of factors were used in an attempt to determine 
faculty member values, needs, and experiences as they related to 
business education. The factors used were divided into rating and 
multiple-choice categories. Faculty member responses to those 


categories of factors are presented in Appendices D-17 and D-18. 
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In response to a statement that research funds for Business 
Administration and Commerce projects were adequate, 56.6% of the 
faculty member sample indicated ''disagreement" or "'strong disagree- 
ment", while only 30% were in ''agreement'’. A number of respondents 
who had considered the available research funds inadequate used on 
the margin of the questionnaire such terms as ''deplorable", and 
"totally inadequate''. The 30% who agreed research funds were adequ- 
ate commented that many in the business faculty were uninformed 
about the available alternatives for research support, and that some 
research proposals do not deserve to be supported. These observa- 
tions appear to be justified in view of the fact that many faculty mem- 
bers have only been on staff for a few years and perhaps have not 
mastered the techniques of good research proposals. 

The question concerning faculty member communication with 
the business community and government agencies revealed that more 
than 50% of the University of Alberta business instructors were in 
"agreement" that they lacked communication with business and govern- 
ment bodies. Only a small percentage (6.9) held an opposing view. 

While approximately 33% of the faculty respondents agreed 
that business experience is a prerequisite for teaching business sub- 
jects, 53.3% disagreed. This in part may be explained by the rapid 
development and growth of the business school in recent years. Young 
instructors have not had the opportunity to gain such experience and 
therefore may not deem it necessary. 


In response to items designed to measure faculty member 
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a 
feelings with tenure and job satisfaction, 69.0% of the faculty respond- 
ents indicated agreement with the statement that ''a man who oadnger 
effectively guarantees his own success". A similar percentage felt 
that tenure is necessary for the instructors in the Faculy of Business. 
It is intere sting that only 16.1% of the faculty respondents would work 
for someone else if they could earn 25% more money, (See Appendix 
D- 18). 

Although 80.6% of the business faculty purported to favor a 
cooperative education program, only 58. 1% favored a full time year- 
round operation of regular business classes. A crosstabulation of 
business faculty responses favoring cooperative education with busi- 
ness faculty responses to full time year-round operation, indicated 
that 72% of the faculty in favor of cooperative education programmes 
were also in favor of full year-round operation of the business school. 
It is evident from these findings that if a cooperative education pro- 
gram were contingent on full-year operation of the business school 
that it would have considerable support from the business faculty. 

Faculty member feelings toward enrollment were mixed; 
35.5% suggested Faculty ereoitnent stay the same, 35.5% wanted an 
increase and 19.4% wanted a decrease. 

Of the 58.1% of the business faculty who indicated "other" to 
question 7 of the multiple-choice questions, the majority specified 
"respect from students and colleagues'' as the reward they were most 


desirous of for academic achievement. 
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3. Levels of Satisfaction 

Faculty member levels of satisfaction with respect to various 
features of the Faculty of Business Administration and Commerce, 
University of Alberta, are examined in this section of the study. A 
summary of the distributions of faculty members for each of the items 
in the Faculty Survey, (Appendix B), level of satisfaction section, are 
presented in Appendix D-19. As in the preceding analysis dealing 
with student levels of satisfaction median levels (X) of satisfaction 
are calculated. 

The results presented in Appendix D-19 indicate in general 
that few faculty members expressed ''very high'' levels of satisfaction 
with any given feature of the Faculty. The range of faculty members 
responding to a ''very high" level of satisfaction varied between 0.0%, 
for nearly one half of the variables, to 10.7% for ''computer services'! 
and "journal expense". 

In terms of student characteristics, more than one half of the 
business faculty indicated an "average", ''above average", or ''very 
high" level of satisfaction with student "profit orientation" (X=2. 91), 
"respect for authority" (X=2. tied 5 and student ''Canadian orientation" 
(X=2. 96). In contrast, faculty members exhibited dissatisfaction with 
the "communications ability" (x=3. 91), the "innovation" (X=3. 54), 


oA 
and the "initiative'' (X=3. 79) of students. With respect to instruction, 


an complete discussion of median values is presented earlier 
in the chapter. 
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faculty members were more satisfied with "length of lectures" 

(X=2. 93) than with "class size'' (x=3.65), For two curriculum 
factors, ''quantity'" and ''variety'"' of courses offered, approximately 
one third of the business faculty expressed ''above average" or ''very 
high" levels of satisfaction. A similar portion of faculty members 
indicated "below average" or ''very low" levels of satisfaction with 
"courses tailored to meet student preferences". 

Responses to the administration segment of the Faculty Survey, 
level of satisfaction section, suggested that more than 50% of the 
business faculty were equal to, or above, an "'average'' level of 
satisfaction in relation to the ''remuneration system for instructors", 
"instructors degree of participation in the administration of the school", 
and "'cooperation among instructors''. Median values (x) for the latter 
factors were 2.88, 2.79, and 2.80, respectively. Fifty-seven percent 
of the faculty indicated ''above average" or ''very high" levels of 
satisfaction with ''prestige of the school as compared to others". 
Sixty-two percent of the respondents showed an "'average" level of 
satisfaction with the marking policy of the institution. 

In highlighting the physical features of the Faculty, more than 
50% of the faculty members exhibited ''average" or ''above average'' 
levels of satisfaction with ''classroom location convenience" (Secs 92), 
"office spaciousness"! (X=2. 90), and all technical facilities and school 
services with the exception of ''secretaries"' (X=3. 23), Faculty 
members revealed low levels of satisfaction with ''staff lounges", 
"classroom layout", "library facilities", and ''office layout and loca- 


tion''. Appendix D-19 presents the median comparative values for the 
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47 
previously discussed variables. A further discussion of faculty 


member levels of satisfaction is presented in Chapter IV. 


C. THE BUSINESS COMMUNITY MEMBER PROFILE 


1. Background Characteristics 


This section of the study describes the general background 
characteristics of business community members interviewed for this 
study and the firms they are employed with. 

The median age of the business community member sample 
was 36 years. Of the sample, 84.2% were male and 15.8% female. 
The business member sample had been employed an average of 9.9 
years with the company they currently worked for, and of the average 
of 261 persons employed by their firms, 29 were in the management/ 
professional group. An average working week of 43.4 hours was 
indicated by the business members. 

Appendix D-20 presents the distributions for level of education, 
marital status, and annual income of the business community member 
sample. From this table, it is evident that 73.7% of the business 
sample were married; 81.5% had undergraduate/technical training or 
less; 64.8% earned $15, 000 or less per annum. 

Characteristics and facets of the firms employing these busi- 
ness members are illustrated in Appendix D-21. Thirty-two percent 
of the business members felt the profit of their firm was "above 
average'' or "very high", and 97.2% felt that their firms would be 
operating ten years from now (January 1973). Of the 76 business 


community members responding, 38 or 50% indicated that their firm 
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recruited its employees through their own personnel department. 
Members indicating "other" (23.5%) specified the use of more than 
one of the first three choices as recruiting areas (See Appendix 
D-21). Experience was deemed "important" or "very important" by 
approximately 65% of the business members when hiring a person to 


fill a business related position. 


2. Values, Needs, Experiences 


This section of the study examines some of the values, needs, 
and experiences of the business community members in the City of 
Edmonton, Alberta. In an attempt to relate business member values, 
needs, and experiences with the Faculty, respondents were asked 
about their concepts of university education in general and of business 
education at the University of Alberta in particular. Business commu- 
nity member responses with respect to their attitudes toward univer- 
sity education are presented in Appendices D-22 and D-23. 

Briefly from Appendix D-22, it may be observed that most 
business members (73.6%) felt that the ''acquisition of knowledge and 
skills" was the most important aspect of a business education; 81.6% 
of the business sample favored a cooperative education programme; 
70.3% of the business community members favored full time operation 
of regular business classes; and, nearly 90% ''agreed" that the busi- 
ness community should play a more active role in business education. 

In response to items considering the inter-communication 
between the business community and the Faculty, 55.2% of the busi- 


ness community members "agreed" that "university instructors lack 
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communication'' with the business sector. At the same time, only 
44.7% of the business sample had communicated with the Faculty in a 
professional capacity. Twenty-nine percent of the business sample 
indicated attendance at Faculty sponsored seminars. 

In terms of the characteristics of students, 52.6% of the busi- 
ness community members preferred a ''broad comprehensive back- 
ground"; 7.9% a ''great depth in a specialized field"; and, 18.4% an 
"extensive experience suitable to the needs of their firms''. Item 22 
of Appendix D-22 shows the individual "'courses'' of importance to 
firms as indicated by percentage of business members responding. 

Appendix D-23 summarizes business community member re- 
sponses to items attempting to equate salary and experience levels of 
business education qualifications. The values presented in the table 
represent the mean of the various values indicated by business mem- 
bers. The table shows grade 12 graduates earning an average starting 
salary of $400; technical school graduates, with business diplomas, an 
average salary of $519; Bachelor of Commerce graduates $595; and, 
Master of Business Administration graduates $725. In each of these 
cases business respondents were instructed to assume 'hno experience"' 
on the part of the graduating student. In comparison, Department of 
Manpower and Immigration statistics summarized in the University 
Career Outlook 1971-72, show the starting salary level for Bachelor 
of Commerce graduates and Master of Business Administration 
graduates at $605 and $820 respectively. 


In terms of the amount of experience required by Grade 12 
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50 
graduates to equate them with further business education qualifications, 
business community members indicated number of years roughly 
equivalent to the programme length of the qualification involved. A 
Grade 12 graduate, for example, would require approximately four 
years experience to equate himself with a Bachelor of Commerce 
graduate. See Appendix D-23, Part B. 

The question regarding the employment of persons enrolled in 
the Faculty of Business Administration iealen more specific infor- 
mation about business community members. Twenty-four or thirty- 
five percent of the business respondents indicated that their firms had 
hired a Faculty of Business student. Appendix D-24 shows a cross- 
tabulation of Business Administration student hiring by the recruiting 
policies of the business community. Of those firms which had hired 
a Faculty of Business student, 75.0% had recruited them through their 
own personnel departments. Similarly, Appendix D-26 shows that the 
firms which have had members attend Faculty seminars have hired a 
larger percentage of Faculty students than those firms who did not 
have members attend seminars. From Appendix D-26, it is evident 
that the firms with formal training programmes have hired more 


Faculty of Business students. 


3. Levels of Satisfaction 

The levels of satisfaction investigated on the part of business 
community members was concerned with the characteristics of Faculty 
students. While this limitation may have been unnecessarily restric- 


tive, it was felt that business community members, on the whole, 
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would not have had any direct experience with the specific features 
of the Faculty. Business Peal be for example, probably would not 
have any specific regard or feeling toward the "length of lectures" or 
"location of staff lounges". The results of the query into business 
community levels of satisfaction are presented in Appendix D-27. : 

In terms of student ''qualifications"', business members showed 
"average'' and higher levels of satisfaction with student ''knowledge of 
theory"! (X=2. 50) and "'thinking ability"! (X=2. 08). At the same time, 
business members showed lower levels of satisfaction with student 
"ability to apply theory" and "job coordination". With respect to 
student "'attitudes'', business members, in nearly every case, showed 
"average’', "above average", and ''very high" levels of satisfaction. 
Student "innovativeness’', with a median value of 2.20, was the attitude 
gaining the highest level of satisfaction. Student 'profit orientation" 
was lowest (X=2. 92). A further discussion of business community 


member levels of satisfaction with the characteristics of Faculty 


students is presented in Chapter IV. 


Crine items referenced in this section of the study are taken 


from the Business Community Survey, (Appendix C), level of satis- 
faction section. 
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CHAPTER IV 
INTEREST GROUP COMPARISONS 


The material presented in this chapter of the study relates to 
the development of interest group comparisons for each of the profiles 
developed in the preceding chapter. It was felt that this method of 
presenting the summary data would allow the collective examination 
of image variables common to each interest group, and, at the same 
time, form the basis for examining some of the implications of the 
study. 

In many instances the reader will find that the appendices re- 
ferenced in this chapter represent a considerable duplication of the 
data referenced in Chapter Ill. It was felt, however, that this method 
of presenting interest group comparisons would be facilitated by data 
tables showing responses for comparable interest group items. The 
actual number of respondents is given in each appendix and is denoted 
= aah te 

In each case, the image variables which are compared, are 
items taken directly from questions in either Appendices A, B, of C. 
As in Chapter III, it is advised that the reader, when examining some 
related factors, refer to the original statement of the questions in the 


Appendix. 


A. A COMPARISON OF SIMILAR STUDENT, FACULTY, AND 
BUSINESS COMMUNITY MEMBER VARIABLES 


Appendix E-1 exhibits a comparison of student, faculty, and 
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business community member responses to survey items including 


"the important aspects of a business education", "recognition for 
academic hard work"!, ''co-operative education", and "full-year 
operation of regular business classes in the Faculty". In the first 


instance, it is interesting to note the comparatively high percentage 
(73. 7) of business community members who felt the most important 
aspect of a business education was to ''acquire skills''. In contrast, 
students and faculty represented lower percentages; 49.4% and 41.4% 
respectively. This dispersion in responses, however, is perhaps 
not unusual in view of an objective of the Faculty to provide students 
with a general business education and to discourage student special- 
ization in any one area. The Faculty feels that it is the long-term 
benefits that the student will derive from such a program and therefore 
attempts to avoid excessive technique-oriented instruction which is 
subject to quick obsolescence. : Nevertheless, it seems reasonable 
that the Faculty should insure the ability of their graduates to perform 
effectively upon their first employment after graduation. In addition, 
the relative small size of business in Edmonton as compared to those 
in eastern Canada, for example, tends to dictate that employees of 
Edmonton firms must be ''production oriented" as opposed to ''theoreti- 
cally oriented". 

In terms of "recognition for academic hard work", the three 
interest groups exhibited generally similar responses, although the 


She a general statement of Faculty policy in the University of 
Alberta MBA Calendar 1972-1973, p.24. 
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54 
percentage of faculty (3.4) responding to "position of authority" was 
considerably lower than that of either students (19.3) or business 
members (11.1). This difference is perhaps explained by the tendency 
in business to equate ''personal success'' with "positions of authority". 

Approximately three quarters of each interest group was in 
favor of a ''cooperative education program" and more than 60% of each 
group was in favor of a "full year-round operation of regular business 
classes in the Faculty''. These results represent evidence of increas- 
ing demands on the Faculty to provide more non-degree courses and 
part-time programs than they have offered Ag the past. In this sense, 
the tendency of the business school to focus on their regular students, 
has perhaps been to the detriment of the community at large. Finally, 
it is possible that each of the interest groups deem ''full year-round 
operation of regular business classes"' as being a saving of the educa- 
tion tax dollar. 

B. A COMPARISON OF SIMILAR STUDENT AND FACULTY 
MEMBER VARIABLES 

Appendix E-2 presents a comparison of distributions of 
students and faculty members according to their responses to similar 
survey items. Fifty-six percent of each sample felt that students 
should be dependent on their own resources and allowed to proceed at 
their own pace only under the most general type of instructor super- 
vision. Of the 229 student respondents, 44.5% indicated that Faculty 
enrollment should ''stay the same"; 41.0% were in favor of a ''decrease"' 


in enrollment. For the same item, 39.3% of the faculty wanted an 
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55 
"increase" in enrollment and 21.4% wanted a ''decrease''. The com- 
paratively high percentage of students wanting a decrease in enroll- 
ment is easily explained. Lower enrollment would increase the ratio 
of instructors to students and would seemingly improve a student's 
opportunity to learn. Inthe least, it would reduce the number of 
large classes and allow more student-instructor interaction. The 
present Alberta system of university education financing, however, 
provides no simple solution to this enrollment "dissatisfaction". 
Because government funds are provided proportionately on the basis 
of enrollment, a decrease in student population would be offset by a 
decrease in government funding. Thus, the lower the enrollment, the 
less the number of instructors. Lastly, however, the results to Item 
1 in Appendix E-2 appear incongruent with the results discussed above. 
If 56.7% of the student respondents want to be ''dependent on their own 
resources and allowed to proceed at their own pace”, it is difficult to 
eas vaad why they are highly dissatisfied with both class size and 
Faculty enrollment. 

Although small differences are apparent, both student and 
faculty exhibited very similar response distributions for many of the 
"level of satisfaction'' items in Appendix E-2. Items numbered 8, 13, 
14, 18, and 19 in Appendix E-2, however, represent variables in which 
considerable deviations are present between distributions. In response 
to ''courses tailored to ee student preferences", 54.2% of the 
student sample indicated ''below average" and ''very low" levels of 


satisfaction. Only 31.0% of the faculty sample held a similar view. 
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56 
Fourteen percent of the faculty group, as compared to nearly 55% of 
the student group, had "above average" or higher levels of satisfac- 
tion with the "library as a source of current information. '' This 
difference, in part, may be due to the emphasis placed on research 
at the faculty level. Differences in distributions of Item 14 (Appendix 
E-2) exist probably for a reason similar to the latter. For "parking 
quantity" and 'parking location", the variation between distributions 
is easily explained. Faculty members at the University of Alberta 
have priority over students in terms of parking allocation. 
C. A COMPARISON OF SIMILAR STUDENT AND BUSINESS 
COMMUNITY MEMBER VARIABLES 

The distributions resulting from a question regarding subject 
interest areasfor students and business members is presented in 
Appendix E-3. The appendix represents the results of an attempt to 
compare student interest areas by ''course”' with Se dernie subjects 
to prime importance to firms in the business community. While the 
actual differences between distributions for each subject area are 
generally less than ten percent, three exceptions are apparent. Over 
one-fifth of the business member sample indicated "accounting" as 
being of major importance to their firms as compared to only ten 
percent of the student sample. Inversely; one-fifth of the student 
sample had greatest interest in ''marketing'' as compared to only 5. 3% 
of the business eortirau tinyes Thirdly, only 4.0% of the student sample 

“The high portion of students indicating an interest in market- 


ing probably influenced by the fact that nearly one-half of the student 
survey was conducted during marketing classes. 
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57 
showed an interest in "production", as compared to 13.2% of the 
business sample. Edmonton businesses tend to be production oriented 
as they are, in many cases, "branch plants" of larger companies, 
or too small, to warrant employing persons at any other level. 

D. A COMPARISON OF SIMILAR FACULTY AND BUSINESS 
COMMUNITY MEMBER VARIABLES 

In response to a statement suggesting that ''faculty members 
lack communication with business" (Item 1, Appendix E-4) 68.9% of 
the faculty and 56.7% of the business community sample "agreed" or 
"agreed strongly". Although there is no doubt that many individual 
faculty members have strengthened the quality of the Faculty and have 
built a solid relationship with the local business community, it is 
surprising that the majority of the business faculty felt that their 
"communication" with the business community was inadequate. At 
the same time, however, it appears that both the faculty and business 
members generally agree that an exchange of ideas could prove mutu- 
ally advantageous. (See Items 3 and 8, Appendix E-4). 

Item 2 mrevarty E-4), shows that the percentage of business 
community members (89. 4) ''agreeing" that "business experience is 


prerequisite to teaching business subjects’ exceeds the percentage of 


* The prevalence of single proprietorships in Edmonton coupled 
with the small average number of employees per firm (15 or less) 
tends to confirm the belief that many Edmonton businesses are of a 
size which would not economically permit the use or development of 
any internal department or process other than that of producing goods 
or services. Therefore, the interest in ''production" on the part of 
the business members sampled. 


re ; bs aes 


uf? te BS) of betagines ee hee a 
batisive motoshera ot OF Ris? akiwendihaid HIP ov 
Ase gatas DAVIS? Me eee dass” 


— 


. awe 
* Jevel ratito yas $9 dae ates aaa) jonni a Aiea 


: ; 4) 
i 4 Wis va es a 
Xv te a= pil oe) 
my + wre y » A : oy +3 Tis ba 
Ce ee, CLG A. Se 1 As Bat be be 
Fe a Et ee no tie Pe Se. aS Rew, = ny 


areadevernn. yiligoat tod! gy oesagee drama etd, 8 oF sanoqnes al 
w0.Z ; . er gon ry -— ' Se | rs c. 
o b8 (2-48 xcbaoauA 2 eerett) a aaah itiw ait = 
oo “bowteas' afdruss Viiaeneo seeded = ber RF 02 Denk: slosh a 
. aM 
locbivibat vei: ted) idvob ort sbesteilt giro. “Ntgaionas S949: 


Ry : 
even bas ylinos yt atte pile prt com suctghernte, ‘ones, axodenocn v8 


OF GE ete unimes shor ‘awd §B90. wet at kw ahdacjptinton bitos, ‘8: ai 
ee as a 


a 


vied ter viet) yilivoal desatedu. ons to iss of of Sat 


‘A .viempebsi anv rtmottennies te Scie ott ‘tbe 


2ugate nd tus yilvost ett ayo pr ST ae gts | 4k povewad 
% ; WAL ‘ 
tier svota Bijos esebt le agonists hs, gent! dips viieeig vied 


ak eR 


(}- 4 wthtiegya (8 Dat ® ammeth sae) _seongeinebe 


severed to agavasotag itd act esau id iii § ok. 
md 
ai sndsttegue daoptand” tad imtoirege on ea) Wadncem 


to sgktheaxsy edt abosoxe \"atooteee Sd oni gaido sey. ad a 


if 


yi = 


' 
balaivos cotonihat at cabderonaietont zine te goat bovon agate 
(oesk 44. cl) tn deq S560) Tus - 
5 %6 048 bavaanitod qodimad 1 Vest: 
ra tasragfevebh 19 sac 9af pea Took 
ghtowriepe Yo Jatt dat « a8 
"ane sts ah la 


58 
faculty members holding the same view by over 50%. This difference, 
in part, might be explained by the emphasis which business members 
place on the reality-oriented experience of decision making. 

Items 5 and 6 from Appendix E-4 seem to suggest that busi- 
ness community members Base their success on "'producing effec- 
tively’! and, similarly, place more emphasis on job monetary rewards 
than faculty members. 

Items 9 through 21 of Appendix E-4 show a comparison of 
faculty and business member "levels of satisfaction" with arimdes | 
and characteristics of Faculty of Business Administration and Com- 
merce students. With the exception of the variable "profit orienta- 
tion'', business community members showed higher levels of satis- 
faction than did faculty members. 

In general terms, a majority of both faculty and business 
members showed ''average'', or higher, levels of satisfaction for 
student "respect for authority", ''Canadian orientation", and "profit 


Orientation'' (See Items 12, 18, and 19, Appendix E-4). Business 


4 As frequently indicated, these subjective responses reflect 
personal and institutional biases, but they provide an additional 
dimension to the statistical data. As long as these responses are 
incorporated into a broader context, they contribute to a balanced 
assessment. 


> This result is not unusual and should be interpreted with 
caution. Faculty members were evaluating an entire student popul- 
ation while business members were evaluating only business students 
which their firms had hired. It is intuitive that these firms made 
every effort to hire students with suitable attitudes and characteristics. 
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59 
member "levels of satisfaction'’ that were "below average" or 
lower, did not exceed 9.1% of the business sample with the exception 


of ''student communications ability" (See Item 17, Appendix E-4). 
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CHAPTER V 
SUMMARY AND CONCLUSION 


This study was designed to provide a broad description and 
identification of some of the interest groups of the Faculty of Business 
Administration and Commerce at the University of Alberta, and the 
images that they have of that institution. The descriptive form of the 
study was adopted as a first step towards providing a broad framework 
for further analytical and exploratory research in this area. Results 
obtained in this study provided the basis for several conclusions and 
indicate the potential worth of additional investigations in this field. 
Further, although the intent of the study did not provide for a single 
solution or measurement of business school image, several concluding 
remarks regarding the strengths and weaknesses of the school, as 
expressed by each of the interest groups, are perhaps appropriate. 
This discussion will consist, in part, of a short review of interest 
group attitudes and "levels of satisfaction'' toward business education 
at the Faculty of Business Administration and Commerce, University 


of Alberta. 
A. THE HYPOTHESIS IS VALID 


The hypothesis with which the study was originated is valid 
based on the empirical data gathered as a result of the study. Not only 
were three interest groups identified and described, but a measure of 
the image components (satisfaction variables), associated with each 
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interest group, produced the basis for pointing out several weaknesses 
and strengths in the Faculty of Business Administration and Commerce 
operation. This indicates that "image measurement", as defined and 
described in the study, can be used as a tool in aiding in the direction 
of the business school. On this premise, several important implica- 
tions for the Faculty in respect to the "image'' held by each of the 
interest groups, are apparent. On the assumption that the Faculty 
would like to improve its image with each of these interest groups, but | 
remembering that it would be unreasonable for the Faculty to try to 
satisfy all members of each interest group all of the time, the empiri- 
cal results of the study show where the Faculty should place its oper- 
ational emphasis to improve its image, with each interest group to the 


greatest degree. 
B. THE STUDENT INTEREST GROUP 


Of the 236 business students surveyed, 63% enrolled in the 
Faculty because they personally valued a business education. The 
acquisition of knowledge and skills was considered to be an important 
aspect of business education by 49% of the students. Approximately 
two thirds of the student sample were in favor of (1) programs allowing 
the student to be independent on his own resources, (2) a cooperative 
education program, and (3) full year operation of regular business 
classes. When asked about their levels of satisfaction with respect to 
various features of the Faculty, students showed generally higher 


levels of satisfaction for the academic staff, school prestige, and the 
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library, than they did for instruction, curriculum examinations, 
student services, classrooms, and parking facilities. (See Appendix 


D-I1). 
C. THE FACULTY MEMBER INTEREST GROUP 


_ The information obtained from the 32 faculty respondents, 
revealed that they were spending a greater portion of their time (54.5%) 
on student instruction and supervision than what they considered to be 
ideal (46.3%). Similarly, research and writing was consuming only 
28.2% of their time as contrasted to an ideal of 41.6%. 

| In terms of attitudes toward business education, a majority of 
faculty members favored more adequate research funds, better com- 
munication with the business community, tenure, year-round oper- 
ation of regular business classes, a cooperative business education 
program, and an increase in instructor staff size. For "levels of 
satisfaction'' with various feature of the Faculty, faculty members 
exhibited generally 'average" or ''below average" levels of satisfaction 
with students, classrooms, the library, staff lounges, parking, student 
evaluation, and offices for instructors. In contrast, the faculty gen- 
erally indicated "average" or "above average" levels of satisfaction 
with the prestige of the school, courses offered, school administration 


and school services (See Appendix D-19). 
D. THE BUSINESS COMMUNITY MEMBER INTEREST GROUP 


Of the 76 business community members surveyed, 73.6% felt 
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that the ''acquisition of skills and knowledge'' was the most important 
aspect of a business education; 70.3% favored full time operation of 
business classes; 81.6% favored a cooperative education program; 

a majority wanted better communication with the business school; 
over three quarters felt that business experience is a necessary pre- 
requisite to teaching business subjects; and, 52.6% preferred students 
having a broad background of business knowledge, (See Appendix 
D-22). In terms of starting salary levels for business graduates, 
business members indicated amounts very close to the Canadian 


average (See Appendix D-23). 
E. RECOMMENDATIONS AND IMPLICATIONS 


Before beginning a discussion on recommendations and implica- 
tions to improving the Faculty image with each interest group, several 
important observations made earlier in the study are reiterated here. 
These observations include: (1) for each of the interest groups con- 
sidered, the overall results of the study tend to indicate "'average'' 
levels of satisfaction with all features of the Faculty; (2) all members 
of each interest group do not receive the same stimulus value from 
each feature of the Faculty in the formation of their image of that 
institution; and, (3) the background, values, needs, and experiences 
of interest group members, affect their image formation. Because 
each of the latter observations has an indirect bearing on image form- 
ation, it was felt they would be important considerations to any 


administrator or faculty member who is involved with making Faculty 
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changes necessary to improve Faculty image. 

In general, it appears that the Faculty has not utilized effec- 
tively the potential of business executives who have, in addition to the 
academic qualification, the reality-oriented experience of decision 
making. The exchange of ideas between the Faculty and industry or 
government could prove advantageous and some Canadian business 
schools have very effectively used this channel of communication (See 
Appendix E-4). : 

In the past it appears that the Faculty has failed to anticipate 
the requirements of the future in the design of their teaching programs 
and direction. To a large extent the Edmonton business community is 
looking for individuals who are specialized in one area or another. 
They want the business graduate to be technique-oriented. On the 
other hand more specialized programs such as in hospital administra- 
tion, public administration and operations research could be combined 
with the traditional program to provide a solution to this specialization 
stigma. Similar programs, mainly at the graduate level, could be 
developed in areas of public health, transportation, educational 
administration, and town planning. 

Another area where the Faculty could take the initiative to 
improve its image is in the development regional business programs 
for those students and business members so inclined. With the 


assistance of the provincial Industrial Development Branch, part time 


1 See for example, Max von Zur Muehlen, Business Education 


and Faculty at Canadian Universities, Economic Council of Canada, 


Information Canada, 1971. 
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degree and non-degree programs could be developed. This kind of 
effort would further intensify the Faculty objective of placing business 
graduates on a regional basis. 

More faculty member concern and attention to internal oper- 
ation and administration of their business school could possibly Daas 
an improvement inimage. Increased awareness and sensitivity to 
student problems, courses, future orientation, Canadian orientation, 
planning, examinations, and entire university budgets are several 
such examples. It seems ironical that faculty members are often 
consulted by industry and government, whereas their participation in 
the Faculty of Business Administration and Commerce is often of a 
marginal nature. 

Although the development of the research potential by faculty 
members is of considerable significance, it should not overshadow the 
teaching function of the university. Through increased teaching efforts 
by faculty members, not only is the quality of instruction improved, 
but also an impact is achieved on the image and attitudes of students. 
On this basis it is desirable to keep the faculty student ratio at a level 
where the student has a chance to meet his instructor (See Appendix 
D-11). 

In the future, more emphasis by the Faculty is required on 
various aspects of continuous and cooperative education programs, and 
the upgrading of former graduates (See Appendices D-8, D-18, D-22). 
At the same time, faculty members themselves could profit from con- 


tinuous learning opportunities, such as summer workshops, seminars 
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66 
and regional conferences. 

Finally, the lack of provincial government involvement and 
their agencies in management education and training appears to be 
regrettable when the preconditions for economic development in 
Alberta and Canada depends to a large extent on the availability of 
highly trained managerial capabilities and know-how. A shift of 
governmental policy appears to be warranted in order to support 


directly some of the previously mentioned suggestions. 
F. FUTURE STUDIES ARE INDICATED 


In view of the results of the study, additional research ona 
variety of related questions appears to be warranted. In brief, 
additional research could profitably be done on (1) the image com- 
ponents of this study for different business schools in different com- 
munities; (2) the relative importance of the various aes compon- 
ents and to determine whether this relative importance is more a 
function of the test school involved or whether some image components 
are generally more important than others; (3) the relationship of 
values, needs, experiences, eeonomie and demographic factors to 
image responses; (4) the comparison of image data obtained from 
interest groups inclusive or different from those used in this study; 

(5) the relationship and factors influenceing image formation as a result 
of interaction between interest groups; (6) the comparison of image 
responses by different interest groups; (7) the development of a more 


suitable and perhaps practical image measurement tool; and, (8) the 
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further analysis of specific image components, suchas students, 


instructors, curriculum, and physical facilities. 
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FACULTY OF BUSINESS ADMINISTRATION AND COMMERCE 


The University of Alberta 
Edmonton 7, Canada 


STUDENT SURVEY QUESTIONNAIRE 
To the Student of Business: 

This questionnaire is designed to investigate the image that 
the Faculty of Business Administration and Commerce currently 
maintains. It is felt that a survey of this nature should be undertaken 
periodically to determine student feelings and opinions regarding 
various aspects of the Faculty and point out various areas which need 
improvement. Specifically, this survey would serve two useful 
purposes: (1) It would be of immediate use to the Faculty Administration 
in planning programmes and direction in the coming year. (2) It would 
provide factual information on which to base decisions rather than on 
half-truths or gossip. 

Since it is not possible to include in this survey all students of 
the Faculty of Business Administration and Commerce, a judgement 
sample from each academic area and year has been selected. In 
order that the results be reliable, it is important that full cooperation 
be obtained from all participants. This involves answering all ques- 
tions as frankly and honestly as possible. 

Please do not consult or discuss items with other participants 
until after completing the questionnaire. 

The participating members can obtain a copy of the summary 
results on request. 

Please accept my thanks for your cooperation and assistance. 


Yours sincerely, 


D. Schwanbeck 


(Project Researcher) 
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AGE IN YEARS ON JANUARY Ist, 1973 
SEX: Male Female 
FACULTY: MAJOR: 


YEAR OF STUDIES (circle one) .Ist 2nd 3rd 4th 5th 6th 


INSTRUC TIONS 
ue The questions are marked 1, 2, 3, 4 etc. 
2 _ The possible answers to each question are lettered 


AY By Gy Dy ete. 


ae For multiple-choice questions mark one and only one choice. 
Choose the one right, or the best, or the closest answer to 
your case. 


4. These are the steps in answering: 
(a) Read each item carefully. 
(b) Read all possible answers. 


(c) Circle the letter you have selected on your 
questionnaire. 


a Some of the questions ask you to rank several choices. For 
these, write the numbers 1, 2, 3 next to the responses in 
order of preference. That is, put 1 next to the choice you 
prefer most, 2 next to your second choice and 3 next to 
your third choice. 
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A few questions regarding your background. This will help us to 
know the general characteristics of the student population in the 


Faculty of Business. 


i. Your present marital status: 
A. Married 
B. Single 
C. Widowed 
D. Separated 
E. Divorced 
fs Your Father's occupation: 


A. Professional and Managerial (For example, Doctor, 
Teacher, Manager, etc.) 


B. Proprietor (For example, store or small business owner) 


C. Clerical or Sales (For example, bookkeeper, secretary, 
salesman, etc. ) 


D. Skilled or Technical (For example, mechanic, electrician, 
baker, machine operator, etc.) 


E. Semi-skilled (For example, construction, driving, shipping, 
general labour, etc. ) 


Leave blank if Father does not work or have no Father. 


3. Does your Mother work? Yes No 


4. If yes, what is her occupation? 


Leave blank if your Mother does not work out of the house or 
have no Mother. 


A. Professional and Managerial (For example, Doctor, Teacher, 
Manager, etc. ) 


B. Proprietor (For example, store or small business owner) 
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C. Clerical or Sales (For example, bookkeeper, secretary, 


salesman, etc.) 


D. Skilled or Technical (For example, mechanic electrician, 
baker, machine operator, etc.) 


E. Semi-skilled (For example, construction, driving, shipping, 
general labour, etc.) 


Your Father's education: 

Under 6 years of schooling 

Grade school (8 years of schooling) 
Some high school (Grades 9, 10, 11) 
High school diploma 


Undergraduate degree or technical school 


oP Se On hoe 


Graduate work or degree 

Your Mother's education: 

Under 6 years of schooling 

Grade school (8 years of schooling) 
Some high school (Grades 9, 10, 11) 
High school diploma 


Undergraduate degree or technical school 


OB 38 ee 


Graduate work or degree 

Name of country where you were born: 

What is the population of the city or community you ae from? 
Under 5,000 

From 5,001 to 10, 000 

From 20, 001 to:50,:000 


From 50,001 to 100,000 


Be Oi Og 


Over 100, 000 
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What is the name of the city or community you come from 
(include province and country)? 


What is the approximate annual income of your family? 
Less than $5, 000 

From $5,001 - $10, 000 

From $10,001 - $15,000 


From $15,001 - $25,000 


ee Ose ie 


Over $25,001 


What is the major source of money supporting your 
university education? 


A. Parents 

B. Spouse 

Cay JOD 

D. Loans 

E. Grants or scholarships 
F. Relatives 


Your overall average on Grade XII departmental examinations 
or equivalent: | 


A. 59-64 
B. 65-69 
Cao T0at5 
D. 76-80 
E. Over 80 


Your overall average for all subjects in Fall term 1972: 
A. 8 and above 
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Ciao 
Ds 5 
BE... 4 
F. 3 and less 


Did you come directly from high school to the University 
of Alberta? 


A. Yes 
B.*=No 


Did you transfer to the university from a community college, 
other university, technical school, etc. ? 


A. Yes 


pay 
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The next few items are aimed at your concept of University education 


in general and of business education at the University of Alberta in 


particular. 


r. Which of the following factors influenced your enrolling in the 
Faculty of Business Administration and Commerce (Rank three 
choices in order of importance)? 


A. __—*You personally value a business education 

B. ____—sC Your parents feel you should have a business education 
Cc. __—~* Most of your friends are in the Faculty of Business 

D. __ Society at large values a business education: 


but you personally disagree with this view 
E. There was no other faculty that interested you. 
De What do you feel are the most important aspects of a business 
education (Rank three choices in order of importance)? 


A. Acquire knowledge and skills useful in future 
occupations or professions. 


B. Widen your range of personal interests and general 
knowledge 


Cc. Personal improvement and growth 
ks Widen your range of contacts 


Es I am uncertain 


Ds To what extent is the Faculty of Business meeting your objectives? 
(Check one box in the following scale to indicate your attitude) 
large half the not at 
extent time | all 


Lipase) a arnt) is ore () Susi) CAG a) 


4. Do you think the person who works hard academically in the 
Faculty of Business should be awarded recognition in terms of: 


A. Monetary rewards 
B. Community appreciation 
C. Position of authority 

D. Other (please specify) 
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bo 
Are you in favor of a cooperative education program which 
would permit a degree to be obtained over, say, a five or 
six year period with the interspersing of alternate periods 
of full time study and full time work? 
A. Yes 
B. No 1 
C. No opinion 
Are you in favor of programmes which would allow the student 
to be substantially dependent on his own resources and proceed 
at his own pace, only under the most general type of super- 
vision? 
A. Yes 
B. No 


C. No opinion 


Are you in favor of full time year round operation of regular 
business classes at the University of Alberta? 


A. Yes 

B. No 

Would you prefer to see Faculty enrollment: 
A. Stay the same 

B. Increase 

C. Decrease 

In your opinion, the Faculty of Business is: 
A. Over-staffed with instructors 

B. Under- staffed with instructors 


C. All right the way it is. 
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In the operation of the Faculty of Business, emphasis should be 
placed on the disciplines (economics, quantitative methods, 
behavioral science) in the following fashion: 
A. Economics only 
B. Quantitative methods only 
C. Behavioral science only 
D. A and B above 
E. A and C above 
F. B and C above 
G. All three of above 
One or more courses in each of the following subject areas 
are required for the Degree of Bachelor of Commerce. (Rank 
three in order of interest to you). 
A. Organizational behavior & theory 
: Probability/statistics/computer 


Production/management science 


Business economics/public policy 


B 

G 

D 

E. _—s~qAccounting 
F Finance 

G. __—s* Marketing 

H Industrial relations 


Ee Business policy 


Je Business law 
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The items in ee section of the questionnaire are designed to find 
your level of satisfaction toward specific aspects of the Faculty of 
Business Administration and Commerce, University of Alberta. 
There are no "right" and 'wrong'' answers because everyone has 
the right to his own views. For best results, please respond to all 


items as honestly as you possibly can. 


There are five possible responses to eachitem. You are asked to 
rate each item by placing an ''X'' in the column indicating your level 
of satisfaction. The levels of satisfaction range between ''very high" 
and ''very low". By placing an 'X'' in the first column you are 
indicating that your level of satisfaction with that particular item 


is very high, and so on. 
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FACULTY OF BUSINESS ADMINISTRATION AND COMMERCE 


Telephone: 432-4347 The University of Alberta 
Edmonton, Canada 
T6G 2Gl 


FACULTY SURVEY 
To the Faculty Member: 


This questionnaire is designed to investigate the image of 
the Faculty of Business Administration and Commerce, University 
of Alberta. It is felt that a survey of this nature should be carried 
out periodically to determine faculty feelings and opinions regarding 
various aspects of the Faculty and point out various areas which 
might need improvement. 


This questionnaire is one of a number of surveys currently 
being completed as part of my M. B.A. Thesis. 


In order that the results be reliable, it is important that 
full cooperation be obtained from all participants. The questionnaire 
results will be treated with the highest degree of confidentiality. 
Only summary results will be made available to my advisory 
committee. Summary results will also be included in the thesis. 


Please do not consult or discuss items with other 
participants until after completing the questionnaire. 


Please mail the completed questionnaire to me by using 
the attached envelope. 


Thank you for your cooperation and assistance. 


Yours sincerely, 


D. Schwanbeck. 
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Number of years on staff at the University of Alberta on 
January Ist, 1973 


Your present academic rank (For example, Full Professor, Associate 
Professor, Sessional Lecturer) 


In the blocks below, show (A) the actual division of time you spent 
on professional activities during the current academic year, and (B) 
what you would consider to be the ideal division of your time as a 
university instructor in Business Administration and Commerce 
subjects. 


(A) (B) 
TYPE OF ACTIVITY Actual % Ideal % 
of time of time 


ie Student instruction, classroom 
preparation, and supervision. 


In the blocks below, show the average number of hours per month 
you spent on the following activities during the current academic year. 


TYPE OF ACTIVITY Hours per month 
Le Extension work such as teaching 

in non-degree programmes, 

evening classes. 
ras Professional activities outside the 

university (conferences, community 


services). 


3. Consulting and business activities. 
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89 
INSTRUCTIONS 


The questions are marked Mt Ga Pog. eet, 


The possible answers to each question are lettered A, 
B, Cc, D, E etc. 


For multiple choice questions mark one and only one choice. 
Choose the one right, or the best, or the closest answer to 
your case. 


These are the steps in answering: 
(a) Read each item carefully. 
(b) Read all possible answers. 


(c) Circle the letter you have selected on your 
questionnaire. 


Some of the questions ask you to rank several choices. For 
these, write the numbers 1, 2, 3 next to the possible 
responses in order of preference. Thatis, put 1 next to 
the choice you prefer most, 2 next to your second choice 
and 3 next to your third choice. 


Some questions ask you to rank an item or statement ona 

5 point scale ranging between "agree strongly" and ''disagree 
strongly"'. For these questions you are asked to choose a 
position on the scale that most closely indicates your attitude 
toward the statement or item. 
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RATING QUESTIONS 


Research funds for Business Administration and Commerce 
projects are adequate. 


Agree Agree Neutral Disagree Disagree 
strongly strongly 
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University instructors in Business Administration and 
Commerce have been accused of lacking "communication" 
with: 

A. The business sector 


Agree Agree Neutral Disagree Disagree 
strongly strongly 
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B. Governmental agencies 


)einty (Bee Oe) Le ae, 


Agree Agree Neutral Disagree Disagree 
strongly strongly 
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Business experience is a necessary prerequisite for the 
teaching of Business Administration and Commerce subjects. 


Agree Agree Neutral Disagree Disagree 
strongly strongly 
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The business community should play a more active role 
in business education. 


Agree Agree Neutral Disagree Disagree 
strongly strongly 
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Business instructors at the University of Alberta would 
make successful businessmen. 


Agree Agree Neutral Disagree Disagree 
strongly strongly 
( ) ( yo Wemeemees) ou a) ( ) 
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A man who produces effectively guarantees his own success. 


Agree Agree Neutral Disagree Disagree 
strongly strongly 
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Tenure is necessary for instructors in the Faculty of 
Business. 


Agree Agree Neutral Disagree Disagree 
strongly strongly 
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MU LTIPLE-CHOICE QUESTIONS 


If you could make 25 percent more money working for someone 
else, would you. . 


A. Yes 
B. No 


Are you in favor of full time year-round operation of regular 
business classes at the University of Alberta? 


A. Yes 

B. No 

Are you in favor of a cooperative education program which 
would permit a degree in business to be obtained over, say, 
a five or six year period with the interspersing of alternate 
periods of full time work and full time study? 

A. Yes 

B. No 

Cc. No mae 

Would you prefer to see Faculty enrollment: 

A. Stay the same 

B. Increase 

C. Decrease 

In your opinion, the Faculty of Business is: 

A. Over-staffed with instructors 


B. Under-staffed with instructors 


C. All right the way it is 
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Are you in favor of programmes which would allow the 
student to be substantially dependent on his own resources 
and proceed at his own pace, only under the most general 
type of supervision? 


A. Yes 
Bio WING 
C. No opinion 


Do you think that the student who works hard academically in 
the Faculty of Business should be awarded recognition in terms 
of: 


A. Monetary rewards 

B. Position of authority 

C. Community appreciation 
D. Other (please specify) 


Do you think that the instructor who works hard academically 
in the Faculty of Business should be awarded recognition in 
terms of: 


A. Monetary rewards 

B. Position of Authority 

C. Community appreciation 
D. Other (please specify) 


Who do you think is expected to provide leadership in the 
propagation and formulation of new modes of thought and 
action in business? 


A. The business sector 
B. Technical schools 

C. Universities 

D. <A and B above 

E. <A and C above 

F. Band C above 

G. A and B and C above 
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Do you ever communicate with members of the business 
community in a professional capacity? 


A. Yes 

B. No 

If Yes, is it on your initiative? 
A. Yes 


BNO 


RANKING QUESTIONS 


What do you feel are the most important aspects of a 
business education (Rank three in order of importance to 
you)? 


A. Acquire knowledge and skills useful in future 
occupations or professions. 


B. Widen your range of personal interests and 
general knowledge. 


Cc. Personal improvement and growth. 
D. Widen your range of contacts. 


ioe I am uncertain. 
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The items in this section of the questionnaire are designed to find 
your level of satisfaction toward specific aspects of the Faculty of 
Business Administration and Commerce, University of Alberta. 
There are no "right" or ''wrong'' answers because everyone has 
the right to his own views. For best results, please respond to 


all items as honestly as you possibly can. 


There are five possible responses to each item. You are asked 

to rate each item by placing an ''X"' in the column indicating your 
level of satisfaction. The levels of satisfaction range between 
"very high" and "'very low". By placing an ''X'' in the first column 
you are indicating that your level of satisfaction with that particular 


item is very high, and so on. 
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STUDENTS 
Attitudes and Attributes 


Ao oe Oey Feces pe 20 BO" Bn 


- Initiative 

. Drive 

. Self-discipline 

- Respect for authority 


- Independence 


Responsibility 


- Innovation 


- Future orientation 


Communications ability 


Canadian orientation 


- Profit orientation 
18 


Human relations ability 


m Coordination 


Ne 


Conceptualization 


INSTRUCTION 


ae 


b. 


allocated periods for lectures 
(length of time) 


class size 


PRESTIGE OF BUSINESS SCHOOL 


Ae 


as compared to others in Canada 
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CURRICULUM 

Courses 

a. quantity offered 

b. variety offered 

c. tailored to meet student preferences 
EVALUATION OF STUDENTS 


a. marking policy of institution 
(stanine system) 


ADMINIST RATION 


a. remuneration system for instructors 


‘b. instructors degree of participation in 


administration of the school 
c. cooperation among instructors 
PHYSICAL FACILITIES 
a. classrooms 

1. spaciousness 

2. lay out 

3. convenience of location 
b. library 

1. source of information 

2. current material 
c. technical facilities 

1. computer services 

2. audio/visual equipment 


3. laboratory equipment 
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d. staff lounges 


1. quantity 


Z. location 


e. parking facilities 


1. quantity _ 


ae 1o0caton | 


3. bus service to campus 


f. offices for instructors 


1. lay out 
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e spaciousness _ 
- location 


- services supplied by school 


a. mail service 


b. 


- secretaries 


Ea On oO 


xerox budget 


- travel allowance 
. duplicating service 


- journal expense 
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FACULTY OF BUSINESS ADMINISTRATION AND COMMERCE 


The University of Alberta 


Edmonton 7, Canada 


BUSINESS COMMUNITY SURVEY 


To the Business Community Member: 

This questionnaire is designed to investigate the image of the 
Faculty of Business Administration and Commerce, University of 
Alberta. Itis felt that a survey of this nature should be undertaken 
periodically to determine business community feelings and opinions 
regarding various aspects of the Faculty and point out various areas 
which need improvement. Specifically, this survey would serve two 
useful purposes: (1) It would be of immediate use to the Faculty 
Administration in planning programmes and direction in the coming 
year. (2) It would provide factual information on which to base 
decisions rather than on half-truths or gossip. 

In order that the results be reliable, it is important that full 
cooperation be obtained from all participants. This involves answer- 
ing all questions as frankly and honestly as possible. Many of the 
questions are of a ''qualitative'' and ''subjective'' nature. The results 
will not be used with the biographical data and will be treated confid- 
entially. 


Please do not consult or discuss items with other participants 
until after completing the questionnaire. 
The participating members can obtain summary results on 


request. 
Please accept my thanks for your cooperation and assistance. 


Yours sincerely, 


D. Schwanbeck 


(Project Researcher) 
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INSTRUCTIONS 


The questions are marked 1, 2, 3, 4 etc. 


The possible answers to each question are lettered 
A, 5; Ce Db; E etc. 


For multiple-choice questions mark one and only one choice. 


Choose the one right, or the best, or the closest answer to 
your case. 

These are the steps in answering: 

a. Read each item carefully. 

b. Read all possible answers. 

c. Circle the letter you have selected on your questionnaire. 
Some of the questions ask you to rank several choices. For 
these, write the numbers 1, 2, 3 next to the responses in 


order of preference. That is, put 1 next to the choice you 
prefer most, 2 next to your second choice and 3 next to 


your third choice. 


Some questions provide no answers for you. Please answer 
these questions by placing your response in the space provided. 
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A few questions regarding your background and the business you own 


or work for. This will help us to know the general characteristics 


of the business community population. 


Age in years on January lst, 1973 
Sex: Male _ Female 
Your position in the company you work for: 


Number of years employed with the company you currently 
work for: 


Total number of persons in the management/professional 
group of your firm: 


Total number of persons employed by your firm: 


Your present marital status: 


A. Married 
B. Single 
C. Widowed 


D. Separated 

E. Divorced 

Your level of education: 

A. Under 6 years of schooling 

B. Grade school (8 years of schooling) 

C. Some high school (Grades 9, 10. 11) 

D. High school diploma 

E. Under-graduate degree or technical school 


F. Graduate work or degree 
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What is your approximate annual income? 


A. Less than $5, 000. 

B. From $5,001. - $10,000. 
C. From $10,001. - $15. 000. 
D. From $15,001. - $25, 000. 
E. Over $25,001. 


Type of industry or company you work for presently: 


Manufacturing 
Wholesale trade 
Retail trade 


Construction 


SO ie 


Commercial service 


The profit of your firm as compared with other businesses 
in the same field: 

A. Very high 

B. Above average 

C. Average 

D. Below average 


E. Very low 


Do you feel that your firm will be operating ten years from 
now? 


A. Yes 
B. No 


C. Unsure 


How many hours a week do you average working at your firm? 


hours per week 
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15. 


If you could make 25 percent more money working for 


someone else, would you? 
A. Yes 

b.. NOo 

Your business or firm is: 
A. Privately owned 


B. Publicly owned 
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The next few items are aimed at your concept of university education 
in general and of business education at the University of Alberta in 


particular. 


us What do you feel are the most important aspects of a 
business education (Rank three in order of importance to you)? 


A. Acquire knowledge and skills useful in future 
occupations or professions. 


B. _____ Widen your range of personal interests and general 
knowledge. 
C. ___ Personal improvement and growth. 
D. ____ Widen your range of contacts. 
a. Paes eam uncertain. 
2% Are you in favor of full time year round operation of regular 


business classes at the University of Alberta? 


Ae 68 
B. No 
3. Do you think the person who works hard academically in the 


Faculty of Business at the University should be awarded 
recognition in terms of: 


A. Monetary rewards 
B. Position of authority 
C. Community appreciation 


D. Other (please specify) 
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As a possible employer, are you in favor of a cooperative 
education program which would permit a degree in business 
to be obtained over, say, a five or six year period with the 
interspersing of alternate periods of full time study and full 
time work? 


A... Yes 

B. No 

C. No opinion 

The business community should play a more active role in 


business education. (Check one box in the following scale 
to indicate your attitude). 


Agree Agree Neutral Disagree Disagree 
Strongly Strongly 


( ) ( rae ) ( ) ( ) 


Who do you think is expected to provide leadership in the 
propagation and formulation of new modes of thought and action 
in business? 


A. The business sector 
Technical schools 
Universities 

A and B above 

A and C above 

B and C above 

G. <A and B and C above 


eS Oe 


University of Alberta instructors in the Faculty of Business 
have been accused of lacking "communication" with the business 
sector. (Check one box in the following scale to indicate your 
feelings toward the latter statement). 


Agree Agree Neutral Disagree Disagree 
Strongly Strongly 
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Business experience is a necessary prerequisite for the 
teaching of Business Administration and Commerce subjects. 
(Check one box in the following scale indicating your feeling 
toward the latter statement). 


Agree Agree Neutral Disagree Disagree 
strongly strongly 


( hie ( ) ( ) ( ) (yet) 


Do you ever communicate with members of the Faculty of 
Business at the University of Alberta in a professional capacity? 


A. Yes 


B. No 
If Yes, is it on your initiative? 
pe ay | 
B. No. 


Does your company have a formal training program? 
A. Yes 
B. No 


Have you ever attended a Faculty of Business sponsored seminar 
in which a selected group of businessmen, academics, and 
government leaders was brought in? 


A. ‘Yes 

B. No 

Has any Faculty of Business student ever approached you for 
information to do a study or analysis of your business? 


A. Yes 


B. No 
If Yes, were you receptive to his request? 
As Yes 
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Does your firm currently offer any financial assistance 
(grants, scholarships, awards) to students in business at 
the University of Alberta? 


A. Yes 
B.; No 


As possible employers of business students, what is the most 
important factor you would prefer them to have? 


A. Great depth in a specialized area suitable to the needs 
of your firm. 


B. Broad comprehensive backgrounds of many areas. 
C. Extensive experience suitable to the needs of your firm. 
D. Other (please specify) 


Business instructors at the University of Alberta would make 
successful businessmen. (Check one box in the following 
scale indicating your attitude toward the latter statement). 


Agree Agree Neutral Disagree Disagree 
strongly strongly 


( ) ( Jeon ) ( ) ( ) 


Business professors should spend less time with classroom 
activities and more time consulting for the business sector. 
(Check one box in the following scale indicating your feelings 
toward the latter statement). 


Agree Agree Neutral Disagree ‘Disagree 
strongly strongly 


( ) ( er ) ( ) Riese 25) 


Your firm recruits most of its employees through: 


A. Canada Manpower 

B. Independent employment agencies 
C. Own personnel department 

D. Other (please specify) 


Do you agree that a man who produces effectively guarantees 
his own success? 


Agree Agree Neutral Disagree Disagree 
strongly } strongly 
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Please indicate the starting salaries per month that each of 
the following qualifications would earn if hired by your firm. 
Assume no experience. 


A. Grade 12 $ per month 
B. N.A.I.T. diploma/business $ per month 
C. Bachelor of Commerce $ per month 
D. Master of Business 


Administration $ per month 


Please indicate the number of years experience you would 
expect in lieu of the following educational qualifications. 
Assume that the experienced person has a Grade 12 education. 


A. N.A.I.T. diploma/business ~ years experience 
B. Bachelor of Commerce degree years experience 


C. Master of Business 
Administration years experience 


How important is experience when your firm hires a person 
to fill a business related position? 


Very Neutral Very 
Important Unimportant 


( ) ( er ) ( ) ( ) 


One or more courses in each of the following subject areas 
are required for the degree of Bachelor of Commerce. 
(Rank three in order of interest to your firm). - 


A. _____ Organizational behavior and theory 

_____ Probability/statistic/computer 
Production/management science 
Business economics/public policy 
Accounting 


Finance 


Marketing 


a 


Industrial relations 


a 


Business policy 
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Business law 
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23. 


Has your firm ever employed a person who was, or currently 


is, enrolled in the Faculty of Business Administration and 
Commerce, University of Alberta? 


A Yes 
B. No 
If the answer to the above question is Yes, please proceed 


to the following section of the questionnaire. 


If the answer to the above question is No, please disregard 


the remaining section of the questionnaire. 
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The items in this section of the questionnaire are designed to find 
your level of satisfaction with various attributes of students of the 
Faculty of Business Administration and Commerce, University of 
Alberta, who are currently employed by your firm, or who have 
previously been employed by your firm. There are no "right" and 
"wrong'' answers because everyone has the right to his own views. 
For best results, please respond to all items as honestly as you 


possibly can. 


There are five possible responses to eachitem. You are asked to 
rate each item by placing an ''X'' in the column indicating your 
level of satisfaction. The levels of satisfaction range between 
"very high" and "very low''. By placing an ''X'' in the first column 


you are indicating that your level of satisfaction with that particular 


item is very high, and so on. 
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QUALIFICATIONS | 

a. Knowledge of Canadian economic system | 

b. Ability to handle office machines 

c. Knowledge of business theory 

d. Ability to apply theory 

e. Knowledge of technical business skills 

f. Thinking ability 

g.- Human relations ability 

h. Communications ability 

i. Organization 

j- Coordination | 

k. Relativity of qualifications to business 
situations 

ATTITUDES 


. Initiative 

. Drive 

- Health 

. Self-discipline 

. Respect for authority 
Independence 

. Responsibility 

- Innovation 
Future orientation 


Canadian orientation 


pe Se ey ae Fhe OL GS 


. Profit orientation 


a j / Li? ib Tear oe 

LO LEVERS IY 

MOI DA del TAS | berm Yah CS he Ne ae i i oe 
s j ; ' Reta: . an oe ae on ly ae 4 re coy 


vv " wid hs) 


ae f os ef j iv ihe fi} 
ee ee ae | ae one 
| of Say gp ol Ne oki. ot gps i) ; 
td OF lad Ba = | as. Ml bale a 
ot eo Paws ee | | 
| oS & \: oe , : LAF ; thy ran 
Pt ah are ) } : 
*) ij | = 
ie Pe sans 
; 1. ee A. P 
a : o} ' yes r . 
j i i ; ! 7 1 ‘ hee! 
aa a0 . . . 
, } ~ fe ’ | ‘ ¢ 
: a f i = ant tach i SHIGEO SO aidan mina a: i) 4 
a8 ms Se ia tO : a 
E 


L, wav . a . sh i ark anakdy ary oobi | abun qlee : 
i | : . PL 
henner a re! “ j eh suk oe ae vrooiy aa weebe sat to: agbelwoad Mey wit dl i 
| N i : ¢ : 
we foe ie Oe a +i lenliimeltes yeoadt vgs ca bstagitb A 4 


; 5 ah to .. siti 2 seated at Lepinrised Yo - 
} 
i 


Se © b-erpemeel team rts pe tnt 


waodtionin nei aPiaep te cite "7 


iy 


Lt 4 
ppc 
rd : a 
ty 
—— aioe 
G ii : mR nth 
‘ cL Aa 
ne By Heise a = 0 9 tei rr 
i‘. ‘ to 


APPENDIX D 


‘ 
i 
i 
i) 
a eel 
m~ 
‘ i ‘ 
j pt a 
G acaba | pe 
‘ if i) r na 
a etal 
1 . 
(tan skeet S 
; 4 tty 2 
rv 
> ; . 
, a aA ’ 
; > ¥, 1 ie 5 ws 
} att 
Ra aee 
? aia 9, ae am, 
i ae j 
. ; ‘vee! ; ni 
i 4 f ’ ‘" ire A , 
a ’ ee) | 
: \ ce ies ah 
¥ ry She) bh ‘Ae | 
-t i x Mt 


ee ; a) x n : ne aa ies 


4 cee eee Va a ‘ 
rie Pay a ty : ? ‘] i) 
rat ann Rie ta vid 


114 
APPENDIX D-1 


DISTRIBUTION OF STUDENTS BY AGE 


(Numbers and Percentages) 
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Mean Age 22.92 years 
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APPENDIX D-2 


DISTRIBUTION OF STUDENTS BY SEX 


(Numbers and Percentages) 


Male 213 re thy ege 
Female 26 10.9 


APPENDIX D-3 


DISTRIBUTION OF STUDENTS BY MARITAL STATUS 


(Numbers and Percentages) 


78 


Married 
Single 168 
Widowed 0 


Separated 


Divorced 
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APPENDIX D-4 
STUDENT SOCIOECONOMIC FACTORS! 


Item Content and Responses Percentage of 
Students 
2 Father's Occupation 
Professional 40.4 
Proprietor 2p5s hk 
Clerical, Sales Set 
Skilled, Technical 14.4 
Semi- skilled 13.5 
“) Does your mother work? 
Yes ZI969 
No 70.1 
4 Mother's Occupation 
Professional Zn 
Proprietor 9.8 
Clerical, Sales en fs 
Skilled, Technical 4.9 
Semi- skilled [ewan 
5 Father's Education 
Under 6 years schooling (28 
Grade school (8 years) 7 els) 
Some high school (9, 10, 11) iw 
High school (12) bo 
Undergraduate 20.0 
Graduate 8.45 
6 Mother's Education 
Under 6 years schooling 4.0 
Grade school (8 years) dys 
Some high school (9, 10, 11) 30.6 
High school (12) 50.4 
Undergraduate 16.3 
Graduate crew) 
10 Family Income 
Less than $5000 Wend 
$5001 to $10, 000 Zon) 
$10,001 to $15, 000 24.7 
$15,001 to $25, 000 24.3 
Over $25, 001 15.3 


ithe items referenced in this section of the study refer to 


questions in the Student Survey Questionnaire, (Appendix A), 


background section. 
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APPENDIX D-4 (Continued) 


Item Content and Responses Percentage of 
Students 
Bl Major Financial Support 
Parents 14.0 
Spouse PPS 
Job 50.0 
Loans L356 
Grants, scholarships 823 
APPENDIX D-5 
STUDENT DEMOGRAPHIC FACTORS 
Item Content and Responses Percentage of 
Students 

7 Country Born 
Canada 82.4 
Other 17.6 

8 Home Town Population 
Under 5000 23405 
5001 to 10, 000 (36 
10, 001 to 50, 000 (eae 
50, 001 to 100, 000 Ged 
Over 100, 000 58.4 

9 Home Town Location 


Alberta TPES) 
Other ZiSant 
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APPENDIX D-6 
DISTRIBUTION OF STUDENTS BY YEAR OF 


STUDY AND HOME TOWN LOCATION 


Year of Study Home Town Location 
Alberta Other 
(Percentage) (Percentage) 


Observed x? Value (5 d.f.) = 12.12 


Significant at less than .05 level 
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APPENDIX D-7 


DISTRIBUTION OF STUDENTS BY ROUTE AFTER HIGH SCHOOL 
AND HIGH SCHOOL ACHIEVEMENT 


Item Content and Responses Percentage of 
Students 
14 Direct from high school 
Yes 49.6 
No 50.4 
HD Transfer from college 
Yes iia 
No (2808) 
Wa Grade 12 Average 
59 - 64 Ale 
65 - 69 29.2 
TO 15 aos i 
76 - 80 11.0 


Over 80 9.7 
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APPENDIX D-8 
DISTRIBUTION OF STUDENT ATTITUDES TOWARD 


BUSINESS EDUCA TION* 


Item Content and Responses Percentage of 
Students 
1 Factors influencing enrollment in the 
Faculty of Business 
Value education 63.4 
Parent's influence ais 
Friends in the Faculty be cd 
Society values business education 5 5 
No other faculty of interest Ved ar 
i Important aspect of a business education 
Acquire knowledge and skills 49.4 
Widen range of interests Zi.-8 
Personal improvement and growth 17.6 
Widen range of contacts See) 
Uncertain te) 
3 Extent that the Faculty is meeting 
student objectives 
Large extent 3.23 
- 30.0 
Half the time 41.7 
- Ceol 
Not at all Lied 
4 Awards for a business education 
Monetary rewards 38.2 
Community appreciation Sie) 
Position of authority LD 5 
Other 32.0 
5 Are you in favor of cooperative 
business education? 
Yes 15.0 
No Tea 
No opinion ae 9 
6 Are you in favor of programs allowing 
the student to be independent? 
Yes 50.7 
No : Boreal 
No opinion Lie 


“The items referenced in this section of the study refer 


to questions in the Student Survey Questionnaire, (Appendix A), 


university education section. 
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APPENDIX D-8 (Continued) 


iz] 


Item Content and Responses Percentage of 
Students 
ii Are you in favor of full time year-round 
operation of regular business classes? 
Yes 69.2 
No 30.8 
8 Faculty enrollment should: 
Stay the same 44.5 
Increase 14.4 
Decrease 41.0 
9 The Faculty is: 
Over-staffed with instructors £9. 1 
Under- staffed with instructors 48.5 
All- right the way it is 32.4 
10 Emphasis should be placed on the 
following disciplines: 
A - Economics 0.9 
B - Quantitative methods O59 
C - Behavioral science 1413 
A and B above Sar5 
A and C above 6.0 
B and C above Sere: 
All three of the above 1226 
11 Courses of most interest to students: 
Organizational behavior and theory Hi6 
Probability/ statistics/computer Bs 
Production/management science 4.0 
Business economics 2.3 
Accounting 10.0 
Finance (Nee 
Marketing 20.9 
Industrial Relations 8.6 
Business policy/law to.5 
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APPENDIX D-9 


DISTRIBUTION OF STUDENTS BY YEAR OF STUDY AND 
"EXTENT TO WHICH FACULTY IS MEETING THEIR OBJECTIVES" 
(In percentage of students) 


Degree to which objectives are met (scaled) 


Observed x? Vialien(2 Odes. p30 4-16 


Significant at less than .10 level 
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APPENDIX D-10 
DISTRIBUTION OF STUDENTS BY FATHER'S OCCUPATION 
AND BY FACTORS INFLUENCING ENROLLMENT 


(In percentage of students) 


Factors Influencing Enrolment* 


Father's 

Occupation** a b fe d e Total 
] 63.4 4.9 240 4.9 24.4 40.2 
Z hdrwnk Creel Ort: 4.3 19.01 23-0 
3 47.1 0.0 0.40 Wise 41.2 Seno 
4 60.0 0.0 OR & 6.7 30.0 14.7 
5 67.9 0.0 0.0 0.0 Se.a 8 ee ar 


Total 64.2 CABS) 2.10 4.9 alee 100. 0 


Bile eis, Value (1G def.) = 12.71 
Significant <.75 


*Factors Influencing Enrollment 
Personally value a business education 
Parent's choice 

Friends enrolled in the Faculty 
Society values a business education 
No other faculty of interest 


@). fos fey ten & 


** Father's Occupation 
1 Professional 
2 Proprietor 
3 Clerical, sales 
4 Skilled, technical 
5 Semi- skilled 
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APPENDIX D-11 
DISTRIBUTION OF STUDENT LEVELS OF SATISFACTION 
WITH VARIOUS FEATURES OF THE FACULTY OF 
BUSINESS ADMINISTRATION AND COMMERCE 


(In Percentages) 


Level of Satisfaction 


; ¥ med- 
Faculty very | above °FY | jan 
Variable high |average | average low | level 


(1) (2) (3) (5) 


Academic Staff 


| Qualifications 9.6 iG a8 2.34 
Prepared for teaching 3. 0 22.6 .6 2.97 
Helping attitude 6.0 34.9 a3 Die TL 
Friendly attitude 4.7 38.9 .6 Zao 
Innovative attitude Grous 18.7% is) ae 12 
Knowledge of courses|l1. 8 47.3 a0 Grr OL 

| Organization Zs i 20.4 #6 2 96 

Instruction 
Length of lectures 4.3 ra Ste Tf 
Class size 3.8 Seay, 
Number of Seminars | 1.7 3.47 
Amount of Debate 0.0 3 50 
Latest instruction One9 3.42 
School Prestige 
Compared to others Sad Bh HO 


Curriculum 


Elective availability | 5.0 ay 4 One H a0Z 
Choose own route 8.4 wa «9 S..8) 1) 2h.3864 
Application of theory | 1. 3 ) “eo Ft) Su G0 
Quantity of courses 2.9 oO a oe OF 
Variety of courses 3.0 wae Re, AOE Wace Le: 
Tailored to students | 0.4 no ees ts 2h fl Sr Ok 
Are realistic 0.0 . 0 .6 wet I] Sus 1S 
| Canadian oriented 0.4 +6 4 ie lee Woe 9 
Are future oriented Le 8 55 20 113.06 
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APPENDIX D-11 (Continued) 


Faculty 
Variable j average 


(2) 


Examinations 


Marking policy 
Drive for marks 
Grades for exams 
Class participation 


Student/ Staff Relation 


Instructor available \ Ds 
Student opinion valued 0. 
Student complaints 0. 


Administration 


Registration procedure3. 
Course scheduling 
Information source 
Calendar usefulness 
Course changes policy 4. 


Student Services 


Counselling 
Health Services 
Extra curricular 
Manpower 
Bookstore 


Classrooms 


Spaciousness 
Lay out 
Convenience 


Library 
Information source 
Current material 
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APPENDIX D-11 (Continued) 


Level of Satisfaction 


Faculty 
Variable i average | average | average 


(2) (3) (4) 


Computer services 
| Audio/ visual 
Laboratory equip- 
ment 


Student Lounges 


Quality 
Location 


Parking facilities 
Quality 
Location 


i Bus’ service to 
campus 


>The items in this section of the study refer to questions in 


the Student Survey Questionnaire, (Appendix A), level of satisfaction 


section. 
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APPENDIX D-12 


DISTRIBUTION OF STUDENTS BY STATUS 


(Undergraduate, Graduate) AND LEVEL OF SATISFACTION 


(In Percentages) 


Level of Satisfaction 


Satisfaction Student Very Above Below Very 
Variable Status High Average Average Average Low 

"Instructors innovative U Ze 16.2 42.7 oes LO, 
attitude"’ G 0.0 Go. ay ane | Oat. ii weet 


Observed X Value (4 d.f.)= 10.24 
Significant <.05 
"Amount of debate and U 0.0 ihe Graig 33.0 S30 5%) 21. 
discussion!’ G 0.0 Si. Se Ze.9 8. 
Observed X Value (3 d.f. )= 20. 06 
Significant <.005 


Go OO 


"Availability of U Bd 31.9 31.9 7a Le 3.0 
electives" G 4.2 12 ot 313-1406 
Observed X Value (4 d.f. )= 13.45 
Significant <.01l 
"Courses tailored to U On'5 1 had 25.4 45.10ntvblab 
meet student G 0.0 10. 44.9 24.5 20.4 
preferences" Observed X Value (4 d.f.)= 12.8 
Significant <.025 . 
"Courses deal with U 0.0 TO Gino. Pe aloe 20. 3 
realistic problems'"' G 0.0 $22 40.8 22.4 24.5 
Observed X Value (3 d.f.)= 6. 32 
Significant <.01 
"Courses are future U 1.6 20.9 42.2 ed fas fee) 
oriented" G 20) 38. 34.7 P43") 10.2 
Observed X Value (4d.f.)= 8.85 
Significant <.10 
"Instructors satisfy iG; 0.0 13.4 39.0 39.0 8.6 
student complaints"! G Zinak Ls 41.7 Zoa0 4.2 
Observed X Value (4 d.f. )= 11.45 
Significant <.025 
"Library as a source of U LOns1 41.0 552.6 LO.) Shee 
current material'' G 4.1 PA | 3257 14, 3 tos3 


Observed x? Value (4 d.f. )= 14.35 
Significant S250) 
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APPENDIX D-13 
DISTRIBUTION OF STUDENTS BY TRANSFER FROM HIGH 
SCHOOL AND LEVEL OF SATISFACTION 


(In Percentages) 


Level of Satisfaction 
Satisfaction Transfer Very Above 
Variable Pattern* High Average Avera 


"Courses tailored to D 0.0 16.8 Jes 3D 42.9 19.) 
meet student a 0.8 14. Sled 3.1 4b 9.0 
preferences" Observed X Value (4 d.f.)= 11.77 

Significant <.025 


Below 
e Avera 


Very 
Low 


e 


"Drive for marks" D eg 20 sf BO. G3. 14.7 

I 6.7 Zale ya es} 16.0 4.2 
Observed X Value (4 d.f. )= 13.68 
Significant <.01 


*Transfer pattern: D - Students who came directly to the University 
of Alberta from high school. 


I - Students who did not come directly to the 
University of Alberta from high school. 
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APPENDIX D-14 
DISTRIBUTION OF STUDENTS BY ORIGIN 
AND LEVEL OF SATISFACTION 

(In Percentages) 
Level of Satisfaction 


Satisfaction Student* Very Above Below Very 
Variable Origin high Average Average Average Low 


"Prestige of Faculty A 7.4 34.6 Silico LudivoO 5.6 
as compared to'' OA feo 36.9 49.2 i243 0.0 
Observed ne Value (4 d.f. )= 
Significant .025 


"Courses deal with A 0.0 6:2 30.2 37. 
realistic problems!'OA O.0 9.2, 44.6 San 
Observed X Value (3 d.f. )= 

Significant .10 


"Courses are Canadian A 0.0 Sl 24.2 39. 
oriented’ OA 1.6 14. 29.7 42. 
Observed X Value (4 d.f. )= 

Significant .10 


*Student Origin: A - Students with home town in Alberta. 


OA - Students with home town outside of 
Alberta. 
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APPENDIX D-15 


DISTRIBUTION OF FACULTY MEMBERS BY 
NUMBER OF YEARS ON STAFF 
(As of Janury Ist, 1973) 


Years on Staff Number of Faculty 


Less than lI 
1 


—~ OI DF Om FP W N 
-S — — FH WD WW OO WW I W 
—S =| —= &=- A P NY P CO | 


Median number of years on staff 3.3 years. 
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APPENDIX D-16 
DISTRIBUTION OF FACULTY MEMBER 
ACTIVITY BY DIVISION OF TIME 


A. ACTUAL AND IDEAL DIVISION OF TIME 


Type of Activity Mean "'Actual''| Mean "Ideal" 
Percentage of | Percentage of 


Student instruction, preparation 
and supervision 


Research and writing 


Academic administration 


B.. ACTIVITY BY ACTUAL HOURS PER MONTH 


Type of Activity | Mean Hours Per 
Month 


Extension work such as teaching in 
non-degree programmes, evening 
classes. 


Professional activities outside 
university (conferences, community 
services). 


Consulting and business ) 
activities. eit 
Total | 28. 3 
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APPENDIX D-17 


DISTRIBUTION OF FACULTY MEMBER ATTITUDES 
TOWARD BUSINESS EDUCATION AS EXPRESSED BY 
RESPONSES TO RATED FACTORS 


A[su0134g 
oo1sy 
soi sesiq 


Rating Question Content 


Research funds for Business 
Administration and Commerce 
projects are adequate. tty O20) S030 


13.51 33. 3) 23.3 


2 Business instructors lack 
communication with the 
business community. Pisa Ole’ 


5 Business instructors lack 
communication with 
government agencies. PAG. 1 O4. 


4 Business experience is a 
necessary prerequisite to | 
teaching. Loe? TelG. 0 


5 Business instructors would 
make successful business 
men. 


The business community 
should play a more active | 
role in business education. On 1/a6. 


A man who produces 
effectively guarantees his | 
own success. 27.6} 41.4 


Tenure is necessary for 
instructors in the Faculty 
of Business. | 24.1} 44.8 
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DISTRIBUTION OF FACULTY MEMBER ATTITUDES TOWARD 


BUSINESS EDUCATION AS EXPRESSED BY RESPONSES TO 


MULTIPLE CHOICE FACTORS 


Percentage of * 


Item Content and Responses Faculty Members 
1 If you could earn 25% more money 
working for someone else, would you? 
Yes lout 
No 
2 Favor full time year-round operation 
of regular business classes. 
Yes Seige | 
No eile ie. 
> Favor a cooperative education program 
with interspersing of alternate work 
and study periods. 
Yes 80.6 
No 6.5 
No opinion 61.5 
4 Would you prefer to see Faculty enrollment: 
Stay the same 35.5 
Increase 35.15 
Decrease 19.4 
3) The Faculty of Business is: 
Over-staffed with instructors Cas 
Under- staffed with instructors 77.4 
All-right the way it is 12.9 
6 A student should be substantially dependent 
on his own resources and allowed to proceed 
at his own pace. 
Yes 54.8 
No 25.8 
No opinion 16.1 


i eres 
“Percentage responses do not total 100 because of missing 


values or duplication. 
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APPENDIX D-18 (Continued) 


Percentage of 


134 


Item Content and Responses Faculty Members 
7 The business student who works hard 
academically should be awarded 
recognition in terms of: 
Monetary rewards HO. 
Position of authority aren 
Community appreciation eee 
Other (specify) 00: 7 
8 The business instructor who works hard 
academically should be awarded 
recognition in terms of: 
Monetary rewards 29.0 
Position of authority Bae 
Community appreciation Bac 
Other 5341 
9 Who should provide leadership propagation 
and formulation of thought and action in 
business. 
A. The business sector boo 
B. Technical schools 0.0 
C. Universities 129 
A and B above 0.0 
A and C above 35.55 
B and C above Bare 
All three above 3oyt 
10 Do you ever communicate with members 
of the business community in a professional 
capacity. 
Yes 87.1 
No eur 
If Yes, is it on your initiative? 
TE TnY eis OF] 
No 9.7 
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APPENDIX D-19 
DISTRIBUTION OF FACULTY MEMBER LEVELS OF 
SATISFACTION WITH VARIOUS FEATURES OF THE FACULTY 
OF BUSINESS ADMINISTRATION AND COMMERCE 


(In Percentages) 


Level of Satisfaction 
Below | Very|Med- 


Very| Above 


Faculty High |Average|Average|Average| Low] ian 
Variable ] 2 3 4 level 
Students 
Initiative 3.6 il 21.4 4%. 13. 79 
Drive 8, 6% 3.6 BZ. 1 7.4 13.70 
Self-discipline 3.6 0.0 46.4 7.0 13. 50 
Respect for authority SHO 8h, 325) 50.0 SVOs2. 19 
Independence 82640540. 7 39.3 10.01 3..41 
Responsibility 3.4 6.9 55.2 6.9 }3.. 22 
Innovation 0.0 7.4 40.7 7.4 13. 54 
Future orientation 0.0 26.9 38.5 ciutetd oie NO) 
Communication ability 0.0 oat 29.6 Ale Pos ah He ee 
Canadian orientation 0.0 24,.0 56.0 4.0 12.96 
Profit orientation a. @ 15.4 65. 4 3.8 |2. OF 
Human relations O20 7.4 66.7 1 AntS, 4 
Coordination 0.0 0.0 69.6 Ser iSece 
Conceptualization 0.0 3: % 37%. 0 4.8.13. cf 
Instruction 
Length of lectures 69) 2023 eo 7A 
Class size 6.9 1003 26 3205 
Prestige of School 
Compared to others a.8 | 53.3 30.0 2. 38 
Courses 
Quality offered Hal 32.1 46.4 Zaid 
Variety offered WI 25.0 42.9 fiw 92 
Tailored to preference 3.4 KS. 5). 7 Su to 
Student Evaluation 
Marking policy 0.0 3.4 Gg. J 3.25 
Administration 
| Remuneration 3.6 25D Su ie 2.88 
Participation degree peal 28.6 50.0 2.79 
Instructor cooperation 3.6 Byoty Yi S54 2.80 
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APPENDIX D-19 (Continued) 


Level of Satisfaction 


Faculty 
Variable 


Classrooms 


Spaciousness 
Lay out 
Location convenience 


Library 


Source of information 
Current material 


Technical Facilities 


Computer services 
Audio/ visual equipment 
Laboratory equipment 


Staff Lounges 
Quantity 
Location 


Parking Facilities 


Quantity 
Location 
Bus service to campus 


Offices for Instructors | 


Lay out 
Spaciousness 
Location 


School Services 


Mail service 
Xerox budget 
Secretaries 

Travel allowance 
Duplicating service 
Journal expense 
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APPENDIX D-20 
DISTRIBUTIONS OF BUSINESS COMMUNITY MEMBERS BY 
MARITAL STATUS, LEVEL OF EDUCATION, AND 


ANNUAL INC OME* 


Item Content and Responses Percentage of Members 


4 Marital Status 


Married F(T ae | 
Single 2uel 
Widowed Zao 
Divorced : 2.6 


8 Level of Education 


Grade School (8 years of schooling) Cae © 
Some High School (Grades 9, 10, 11) 10. 5 
High School Diploma 51.6 
Undergraduate or Technical training 36.8 
Graduate Training 18.4 


9 Annual Income 


Less than $5000 13.5 
$5001 - $10, 000 lowe 
$10,001 - $15, 000 35.1 
$15,001 - $25, 000 29.7 
Over $25, 001 5.4 


*Ttems referenced in this section of the study refer to 


questions in the Business Community Member Survey, (Appendix C), 


background section. 
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APPENDIX D-21 


DISTRIBUTION OF BUSINESS COMMUNITY MEMBERS 
BY BUSINESS CHARACTERISTICS 


Item Content and Responses Percentage of Members 
1] Profit of your firm as compared to others 
Very High O45 
Above Average 25.0 
Average Ole 3 
Below Average 6.5 
te Will your firm be operating 10 years from now? 
Yes 97.2 
No aay 
15 Your business or firm is 
Privately owned : 55.6 
Publicly owned 44.4 
14 If you could make 25% more money working 
for someone else, would you? 
Yes 45.7 
No 54.3 


Does your company have a formal 
training program? 


Yes 48.6 

No 51.4 
Your firm recruits most of its employees 
through: 

Canada Manpower 17.6 

Independent employment agencies 8.8 

Own Personnel department 50.0 

Other Zou 


When your firm hires a person to filla 
business related position, experience is: 


very important 31.4 
important 34.3 
neutral 31.4 
unimportant 0.0 
very unimportant 2ag 
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APPENDIX D-22 
DISTRIBUTION OF BUSINESS COMMUNITY MEMBER 
ATTITUDES TOWARD BUSINESS EDUCATION” 


Percentage of Business 


Item Content and Responses Community Members 
: Most important aspect of business 
education 
Acquire knowledge and skills 73.6 
Widen range of interest 18.4 
Personal improvement and growth ee 
z Are you in favor of full time year-round 
operation of regular business classes? 
Yes 1G. 3 
No Syl 


3 Academic hard work should be awarded 
recognition in terms of: 


Monetary rewards ZO. 3 
Position of authority EOS) 
Community appreciation ko...5 
Other 47.4 
4 Are you in favor of a cooperative education 
program? 
Yes 81.6 
No Se) 
No opinion Lea 
5 The business community should play a more 
active role in business education. 
Agree strongly 63.2 
Agree 26.3 
Neutral 9 
Disagree 2.6 


6 Who is expected to provide leadership in the 
formulation of new business ideas? 


A The business sector o3e-t 
B Technical schools 55 
C Universities 0.0 
D A and B above 15.8 
E A and C above ¥3..2 
F B and C above LO ys 
G A and B and C above 31.6 


"The items referenced in this section of the study refer to 


questions in the Business Community Survey, (Appendix C), business 
education section. 
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Percentage of Business 


Item Content and Responses Community Members 
7 University instructors have been accused 


11 


12 


PS 


of lacking communication with the business 
sector. 


Agree strongly 28. 
Agree 26. 
Neutral Sl 
Disagree Di 
Disagree strongly 5. 


Business experience is a necessary 
prerequisite for teaching business subjects. 


Agree strongly 18. 
Agree 10. 
Neutral Og 
Disagree a 


Do you ever communicate with members 
of the Faculty? 


Yes 44, 

No DD. 
If Yes, is it on your initiative? 

Yes 30, 

No fy 


Have you ever attended a Faculty sponsored 
seminar for businessmen? 


Yes 28. 
No ram 


Has any Faculty of Business student ever 
approached you to do a study of your business? 


Yes 30: 
No 60. 
If Yes, was your firm receptive to his request? 
Yes 36. 
No 2. 


Does your firm currently offer any financial 
assistance to business students? 


Yes 10. 
No 78. 
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APPENDIX D - 22 (Continued) 


. Percentage of Business 
Item Content and Responses Community Members 


14 What characteristics would you prefer 
business students to have? 


Great depth in a specialized field 1 PRS) 
Broad comprehensive background yes) 
Extensive experience suitable to 

your firm 18.4 
Other T3ind 


15 Business instructors would make 
successful businessmen? 


Agree : Sage: 
Neutral 39. 
Disagree 34.2 
Disagree strongly eles 


16 Business instructors should spend more 
time consulting for business? 


Agree strongly 13.2 
Agree Bie 
Neutral 31.6 
Disagree Di oiyhe 
Disagree strongly eS 


18 Do you agree that a man who produces 
effectively guarantees his own success? 


Agree strongly 47.4 
Agree oe a 
Neutral 10.5 
22 Courses of importance to your firm. 
Organizational behavior he 5 
Probability/Statistics/Computer 6.6 
Production/management science 13.2 
Business economics | ray t 
Accounting Z0.2 
Finance Pa) 
Marketing Duo 
Industrial Relations 0.0 
Business law/policy £9 
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APPENDIX D-23 
SALARY AND EXPERIENCE LEVELS BY EDUCATIONAL 
ATTAINMENT AS INDICATED BY BUSINESS COMMUNITY MEMBERS? 


A. SALARY LEVELS! 


Average Starting 
Educational Qualification Salary per Month 


Grade 12 


Technical School Diploma/business 
Bachelor of Commerce Degree 


Master of Business Administration 


B. EXPERIENCE LEVELS“ 


Years of experience 
t required by person 
Educational Qualification ( with Grade 12 
Technical School Diploma/business ; 2.5 years 


Bachelor of Commerce Degree : 3.6 years 


Master of Business Administration - 5.6 years 


The numerical values presented are the mean of the values 
indicated by business members. 


Gee Appendix C, education section, question 19, for further 
reference. 


eee Appendix C, education section, question 20, for further 
reference. 
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APPENDIX D-24 
A DISTRIBUTION OF STUDENT HIRING BY THE 


RECRUITING POLICIES OF THE BUSINESS COMMUNITY 


(In percentages of business respondents) 


Where does your firm Has your firm ever hired a 
recruit its employees? Faculty of Business student? 


Canada Manpower 


Independent Agency 
Own Personnel Department 
Other 


Observed x? Valve (3 Get.=015..36 
Significant at less than . 005 level 


APPENDIX D-25 
A DISTRIBUTION OF STUDENT HIRING BY 


BUSINESS COMMUNITY ATTENDANCE AT FACULTY 


SEMINARS 


(In percentage of business respondents) 


Has any member of yOuUT trim 
attended a Faculty seminar? 


Yes 
No 


Has your firm ever hired a 
Faculty of Business student? 


Observed x? Value dot) = nove 
Significant at less than . 025 level 
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APPENDIX D-26 


A DISTRIBUTION OF STUDENT HIRING BY THE 
EXISTENCE OF FORMAL TRAINING PROGRAMS IN BUSINESS 


(In percentages of business respondents) 


Does your firm have a formal Has your firm ever hired a 
training program? Faculty of Business student? 


Observed x? Value (1 d.f%) = 4.57 


Significant at less than .05 level 
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DISTRIBUTION OF BUSINESS MEMBERS LEVELS OF 


145 


SATISFACTION WITH FACULTY STUDENT CHARACTERISTICS 


(In percentages of business respondents) 


Faculty Student 
Characteristic 


Qualifications 


Canadian knowledge 
Operating machines 
Knowledge of theory 
Applying theory 
Technical knowledge 
Thinking ability 
Human relations 
Communications ability 
Organization 

Job coordination 
Relative qualifications 


Attitudes 


Initiative 

Drive 

Health 
Self-discipline 
Respect for Authority 
Independence 
Responsibility 
Innovative 

Future orientation 
Canadian orientation 
Profit orientation 


0. 
0. 
8: 
peo: 
oF 
18. 
8. 
6. 
9. 
0. 
oi 


Level of Satisfaction 


very above below very 
high average average average low 
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APPENDIX E-1 
A COMPARISON OF STUDENT, FACULTY, AND 
BUSINESS COMMUNITY MEMBER RESPONSES 


Student Faculty Business 
Item Content and Responses Percentage Percentage Percentage 


“Important aspects of 
business education"! 
Acquire skills 
Widen interests 
Personal growth 
Widen contacts 
Uncertain 
"Recognition for hard n = 240 
work"! 
Monetary rewards 38.2 
Community appreciation Oa 
Position of authority 19. 3 
Other 52.5 


"Are you in favor of 
cooperative education? "' 


No 


No opinion 


"Are you in favor of full 
year operation of regular 
business classes? "' 


No 


No opinion 
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APPENDIX E-2 


A COMPARISON OF STUDENT AND FACULTY 
MEMBER RESPONSES 


Item Content and Responses Student Faculty 
Percentage Percentage 


"A student should be dependent 
on his own resources"! 


Yes 
No 
No opinion 


"Faculty enrollment should:" 


Stay the same 
Increase 
Decrease 


"Satisfaction with lecture length" 
Very high 
Above average 


Average 
Below average 


Very low 

4 "Satisfaction with class size'' newacod n = 29 
Very high 338 6.9 
Above average 21.9 EOn%3 
Average 30.8 27.6 
Below average Pie as 34.5 
Very low 22.4 BOS 

5 "Satisfaction with prestige of n*=2 98 n = 30 
school" 
Very high oF 2) 535 
Above average 34. 0 2 Je Page 
Average 37:8 30.0 
Below average to. 3 10.0 
Very low 4.2 6 og 
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APPENDIX E-2 (Continued 


Content and Responses Student 
Percentage 


"Satisfaction with quantity of 
courses offered" 


Very high 
Above average 
Average 
Below average 
Very low 


"Satisfaction with variety of 
courses offered"! 


Very high 
Above average 
Average 
Below average 
Very low 


"Satisfaction with courses 
tailored to student needs'! 


Very high 
Above average 
Average 
Below average 
Very low 


"Satisfaction with marking 
policy of institution" 


Very high 
Above average 
Average 
Below average 
Very low 


"Satisfaction with class space"' 


Very high 
Above average 
Average 
Below average 
Very low 
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Faculty 
Percentage 
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APPENDIX E-2 (Continued) 


| Item Content and Responses Student Faculty 
Percentage Percentage 


11 "Satisfaction with class layout" mas 2 36 RiHtoo 
Very high 1518) 0.0 
Above average lon t 14.3 
Average 45.8 By Argh 
Below average 


Very low 


"Satisfaction with convenience 
of class location"! 


Very high ao ; 
Above average 24.8 Zu. 0 
Average 2G.:9 42.9 
Below average 26.9 : 
Very low On 


"Satisfaction with the library as 
source of information!"! 


Very high 


Above average 43.7 De 
Average 31.9 53.6 
Below average Mi 5 : 


Very low 


"Satisfaction with the library as 
a source of current material" 


Very high : 0.0 
Above average 2a. 1 Govt 
Average oo. 3 OO. 
Below average 10.9 Zio. 0 
Very low 3.6 


"Satisfaction with computer 
services"! 


Very high 

Above average oy ae 53.6 
Average 38.6 ZO40 
Below average : gh'! 


Very low 
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APPENDIX E-2 (Continued) 


Item Content and Responses Student Faculty 
Percentage Percentage 


16 "Satisfaction with audio neat 2 27 nae 


visual aids" 
Very high 4.0 7.4 
Above average rAd ap | 44.4 
Average 45.8 BU 
Below average i ey 7.4 
Very low DT? Sat 
by "Satisfaction with lab equipment" n = 220 n= 21 
Very high 2.0 0.0 
Above average Tga2 28.6 
Average 5550 61.9 
Below average Mere. 4.8 
Very low 13.2 4.8 


"Satisfaction with quantity of 
parking" 


Very high 
Above average 
Average 
Below average 
Very low 


"Satisfaction with location of 
parking"’ 


Very high 
Above average 
Average 
Below average 
Very low 


"Satisfaction with bus service 
to campus’! 


Very high 
Above average 
Average 
Below average 
Very low 
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APPENDIX E-3 


A COMPARISON OF STUDENT AND BUSINESS 
COMMUNITY MEMBER RESPONSES 


Content and Responses Student Business 
Percentage Percentage 
"Subject interest areas'"' 


Organization theory and 
behavior 


Probability/Statistics/ 
Computer 


P roduction/Management 
science 


Business economics and 
public policy 


Accounting 
Finance 
Industrial relations 


Marketing 


Business policy and 
Business law 
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APPENDIX E-4 
A COMPARISON OF FACULTY AND BUSINESS 
MEMBER RESPONSES 


Item Content and Responses Faculty Business 
Percentage Percentage 


] "Faculty lack communication n=29 n= 74 
with business community" 
Agree strongly hi ac VAP 
Agree Dla 27.0 
Neutral 3140 32.4 
Disagree 


Disagree strongly 


"Business experience is 
necessary to teach" 


Agree strongly T6*7 1029 
Agree To sf 1095 
Neutral Pa: 5a 
Disagree Ber ©, 5.3 
Disagree strongly 20.0 0.0 


"The business community should 
play a more active role in 
business education" 


Agree strongly 302 
Agree : 63 
Neutral 3323 129 
Disagree 233 Za0 
Disagree strongly 0.0 0.0 


"Business instructors would 
make successful businessmen"' 


Agree strongly 


Agree 
Neutral 48.1 
Disagree 14.8 


Disagree strongly 14.8 
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APPENDIX E-4 (Continued) 


Content and Responses Faculty 
Percentage 


"A man who produces 
effectively insures his own 
success"! 


Agree strongly 
Agree 

Neutral 

Disagree 
Disagree strongly 


"If you could earn 25% more 
working somewhere else, 
would you? "' 


Yes 
No 


"Who should provide leadership 
in the formulation of new 
business ideas? "' 


Business sector 
Technical schools 
Universities 

A and B above 

A and C above 

B and C above 

A and B and C above 


"Do you ever communicate with 
the Faculty/Business community 
in a professional capacity? "' 


Yes 
No 


"If Yes, is it on your initiative? "' 


Yes 
No 
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APPENDIX E-4 (Continued) 


Content and Responses Faculty 
Percentage 


"Satisfaction with student 
initiative" 

Very high 

Above average 

Average 

Below average 

Very low 


"Satisfaction with student drive"! 


Very high 
Above average 
Average 
Below average 
Very low 


"Satisfaction with student 
self-discipline" 


Very high 
Above average 
Average 
Below average 
Very low 


"Satisfaction with student respect 
for authority"! 


Very high 
Above average 
Average 
Below average 
Very low 


"Satisfaction with student 
independence" 


Very high 
Above average 
Average 
Below average 
Very low 
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APPENDIX E-4 (Continued) 


Item Content and Responses Faculty Business 
Percentage Percentage 


14 "Satisfaction with student h = 29 n = 24 
responsibility" 
Very high 3.4 lon? 
Above average G49 41.7 
Average 55s 2 41.7 
Below average 2756 0.0 
Very low 6.9 0.0 
| es "Satisfaction with student 
innovation" 
Very high 
Above average 
Average 
Below average 
Very low 
16 "Satisfaction with student m= 26 W = 22 
future orientation"! 
Very high 0.0 18.2 
Above average 2029 ates 
Average BOOS 45.5 
Below average 30.8 Gr I 
Very low 3.8 0.0 
lf, "Satisfaction with student _ we 27 n= 24 
communications" 
Very high 0.0 Lote % 
Above average 3a 7 LO °F 
Average 29.6 41.7 
Below average 40.7 16s ¢ 
Very low aoe Se 3 
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APPENDIX E-4 (Continued) 


Item Content and Responses Faculty Business 
Percentage Percentage 


18 "Satisfaction with Canadian 
Orientation''! 


Very high 
Above average 
Average 
Below average 
Very low 


19 "Satisfaction with profit 
Orientation" 


Very high 
Above average 
Average 
Below average 
Very low 


20 "Satisfaction with human 
relations ability" 


Very high 
Above average 
Average 
Below average 
Very low 


at "Satisfaction with student 
coordination!" 


Very high 
Above average 
Average 
Below average 
Very low 
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